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The President’s Column 
 
 To build off of the great advocacy efforts 
of our Past President, Tim Dodge, I have been 
aiming for SELA to embrace our multicultural 
roots by emphasizing INCLUSION this biennium. 
You may have heard me say it more than once: “If 
we don’t work together, we don’t work at all.”  In-
clusion efforts are as important now as they have 
ever been in academia and public librarianship. 
Our organization was created in order to support 
each other and lift up libraries that struggle in 
communities where injustice is prevalent. We are 
an inclusive organization and I want all of our 
members to feel included. I want you to know that 
when you are in a SELA meeting, your voice is be-
ing heard and you matter.  I’ve been seeing a lot of 
Facebook posts with librarians wearing a t-shirt 
that reads “What’s more punk than the public li-
brary?” Perhaps you even own one of these shirts 
inspired by the DC Punk Archive, hosted by the 
DC Public Library. I love it because it reminds me 
that our profession began by advocating for fair-
ness and equality in education and information 
access to anyone in a community, especially those 
cast as “outside the mainstream.” If you strip 
down the missions and visions and political red 
tape that comes with all of our libraries, you are 
reminded that we all want to have a library that is 
inclusive for everyone, to encourage learning for a 
lifetime without class, sex, race, gender, political, 
or religious barriers.  
 I am excited to expand on our inclusive-
ness at our upcoming virtual summer conference, 
August 5-6. This will be the first summer confer-
ence for SELA since 2017 when we met in person 
at Birmingham Southern University. Aptly named, 
“Envision the Future,” this year’s conference will 
be our first virtual summer conference to date. 
Right now, the coronavirus and all of its variants 
are still problematic for large gatherings. Never-
theless, our wonderful, multi-talented organizers 
Crystal Gates and Dr. Gordon Baker have devel-
oped a thoughtful lineup of sessions and have se-
cured author Joshilyn Jackson as our keynote 
speaker. As an added bonus, a copy of Jackson’s 
book, Mother May I, is included with registration. 
SELA summer conferences in the past have always 
been great opportunities for members to connect 
with each other without the outside distractions 
that come with meeting during a joint-conference, 
a time for just us to plan with our sections, com-
mittees, and round tables, a time for just us to 
meet new members and reconnect with old 
friends, a time for just us. I hope you will block off 
time for this summer conference and jump into 
each session with a willingness to open up and 
connect with each other. I want to hear your ideas 
for SELA and inclusion within the profession as 
well as your own stories. Summer conference will 
be a good time for us to laugh together and learn 
together. 
 We are still celebrating our 2020 centen-
nial and still planning on a captivating hybrid con-
ference in October with our friends and colleagues 
at NCLA. Please email me if you want to be more 
involved in SELA. I will gladly connect you to a 
team where you will feel included. Your work with 
SELA is what makes us strong. Say it with me: if 
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The Pop-Up Rolling Library, PuRL, Meets 
Patrons Where They Live, Work, and Play 
Piedmont Regional Library System  
Jefferson, GA 
 
by Hollie Stevenson-Parrish 
  
 How do public libraries remain relevant and top of mind in their communities, all while giving 
their patrons the resources they need? They take the library to the people, which is just what the Pied-
mont Regional Library System did in May, 2020. Just as COVID-19 was sweeping the country, this pub-
lic library system headquartered in Jefferson, Georgia launched PuRL, the (Pop-up Rolling Library). 
Think bookmobile, but even better.     
 “Because of its mobility, we are excited to use PuRL to reach our community members that may 
have low or no access to our buildings,” said Assistant Director Kelli McDaniel of the Piedmont Regional 
Library System.  
 Complete with its own internet hotspot, pa-
trons can obtain a library card, check out materials, 
and learn more about the library’s online services. 
Not only does PuRL travel off the beaten path where 
normal means of transport can’t go, but it travels to 
community events, like farmers markets, festivals, 
and senior centers.  
 “We really wanted to target populations that 
have reduced access to a library, or anyone who may 
currently be non-users,” commented McDaniel. “Our 
main goal is to meet our patrons where they live, 
work, and play.”  
 PuRL is a fully-functioning, rolling library 
on wheels that operates year-round in Georgia. 
While it is shared among the Piedmont Regional 
Library System’s 10 libraries, it serves all ages of the community. With its eye-catching design, exterior 
lights, on-board storage, and pop-up features, patrons are drawn to PuRL instantly. For some, it’s a fun, 
unique opportunity to check out a book in a different way. For others, it’s a lifeline to crucial services.   
 “PuRL is such an incredible tool for our libraries, and a wonderful bridge between our libraries 
and our communities,” stated McDaniel. “Our services are reaching more and more people that may not 
be aware of all the library has to offer.” 
 In 2016, the Piedmont Regional Library System changed the direction of its outreach services 
department and began bringing pop-up libraries out into the community. At various community events, 
the library would set up tables with makeshift shelves to display materials and offer a selection of items 
the library had to offer. The events were popular in the community and residents enjoyed seeing the li-
brary at different venues.  
 
  
on Public Libraries 
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 “Sending staff out into the community gives the li-
brary an opportunity to meet patrons face-to-face,” said 
McDaniel. “The experience forges a deeper connection with 
people that is often hard to accomplish at a busy service 
desk inside of the library.” 
 In 2018, McDaniel and her colleague, Community 
Engagement and Office Administration Coordinator Alicia 
King, presented on their pop-up libraries at the Association 
of Bookmobile and Outreach Services (ABOS) conference in 
Raleigh, North Carolina. While there, they were introduced 
to Summit Bodyworks, a company that manufactures spe-
cialty vehicle and truck bodies. After seeing the vehicle 
Summit Bodyworks created for the High Plains Library Dis-
trict in Colorado, they knew this was just what their library needed.  
 For more than a year, they went back and forth on design and 
function, and the rest is history — the Piedmont Regional Library System 
had its very own pop-up rolling library, soon to be known as PuRL.      
 After a naming contest with staff and a mascot was chosen, PuRL 
became the official name of the new pop-up rolling library. You may be 
asking yourself how these librarians settled on PuRL for its name. It is all 
connected to knitting.  
 In honor of the Piedmont Regional Library System’s director, Beth 
McIntyre, who is an avid knitter, library staff chose the alpaca, an animal 
known for its high-quality knitting yarn as its mascot. Likewise, purl is a 
term used in knitting circles and is recognized as a basic stitch that is 
formed by pulling a loop of the working yarn back through an existing 
stitch and then slipping that stitch off the needle.  
 Under McIntyre’s leadership, the library system was able to purchase PuRL with allocations 
from its annual operating budget as a capital expenditure item. It owns the vehicle outright and provides 
services across three counties. Through partnerships, innovation, and inclusion, the Piedmont Regional 
Library System is supporting diverse communities, equalizing opportunity for patrons, and providing 











To have your library featured in a SPOTLIGHT contact  
the Editor, Ashley S. Dees, at aesorey@olemiss.edu.  
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PuRL and friends 
“PuRL provides an invitation to have a conversation with folks, which is one of 
the biggest focus areas of our current outreach philosophy,” said Kelli McDaniel, 
Assistant Director, Piedmont Regional Library System.  





 In the 2019 Southeastern Librarian (volume 67, no. 2), this author published an article entitled, 
“Academic Library & Athletics Partnerships: A Literature Review on Outreach Strategies and Develop-
ment Opportunities” (hereafter referred to as the “partnership literature review”). This article provided a 
synthesis of known literature concerning established relationships between academic libraries and ath-
letics departments at higher education institutions in the United States. A total of 35 documented aca-
demic library-athletics partnerships were identified and described. As O’English and McCord (2006) 
have noted, these relationships can be divided into two categories: library outreach initiatives provided 
to student-athletes and partnerships forged with athletics departments for library marketing and devel-
opment purposes. Of these 35 arrangements, 15 were classified as outreach partnerships, and 20 were 
categorized as marketing and development relationships. 
 In the conclusion of the partnership literature review, multiple questions were raised concerning 
the nature of these partnerships between academic libraries and athletics departments. Primarily, are 
these transient arrangements or active, ongoing partnerships? While this question applies to both cate-
gories of partnerships, multiple secondary questions specific to marketing and development relation-
ships were also raised. Although outreach partnerships for student-athletes remain a popular trend in 
academic library literature, the same cannot be said for marketing and development relationships. Most 
of the marketing and development arrangements were formed over a decade ago, and the literature doc-
umenting them is primarily dated. Building on the foundation established in the partnership literature 
review, this article contributes an updated analysis of marketing and development partnerships between 
academic libraries and athletics departments in the United States. It also offers practical applications for 
librarians interested in establishing successful long-term partnerships at their institutions. 
   
 
ABSTRACT 
In 2019, this author published a literature review that identified and described 35 partnerships between 
academic libraries and athletics departments at higher education institutions in the United States, 20 of 
which were established for library marketing and development purposes. Most of these marketing and 
development arrangements were forged over a decade ago and the literature documenting them is pri-
marily dated. Furthermore, multiple questions were raised about the nature of this type of partnership 
and the specific terms and conditions of many of these arrangements are not addressed in the known 
body of literature. In addition to published sources, the present study is informed by unpublished 
sources, including informational interviews conducted with representatives familiar with their respec-
tive library’s partnership. Building on the foundation established in the literature review, the present 
study provides three main contributions to this niche of library and information science literature: (1) 
updated and more comprehensive accounts of eight of these documented marketing and development 
partnerships; (2) an analysis of the evolving nature of these relationships over time; and (3) practical 
applications for librarians interested in establishing successful long-term marketing and development 
partnerships at their institutions. 
 
KEYWORDS 
academic libraries, athletics, partnerships, development, marketing, fundraising  
 
Academic Libraries and Athletics Programs: The Current State of Select 
Marketing and Development Partnerships 
A. Blake Dentona (dentona@uamont.edu)  
aUniversity of Arkansas at Monticello, Monticello, Arkansas, USA 
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Marketing and Development Partnerships in American Academic Libraries 
 Over the past 50 years, the escalating costs associated with maintaining academic libraries have 
generated interest in academic library development, or fundraising. From Eaton (1971) to Dilworth and 
Henzl (2017), academic librarians and college development personnel have raised awareness about the 
need for library fundraising and proposed various strategies for generating revenue. Whether inspired by 
this broader discussion in academia or by local institutional circumstances, libraries at campuses across 
the country partnered with their athletics departments for marketing and development purposes. The 
earliest of these relationships were established in the late 1970s while the most recent was forged in the 
early 2010s. The descriptions provided for every partnership demonstrate a broad diversity in character-
istics and conditions, suggesting that few (if any) of these 20 arrangements are identical (Denton, 2019). 
 The 20 documented marketing and development relationships between academic libraries and 
athletics departments include: California State University, Fresno (Gilbert, 2000; Rockman, 2001; Rock-
man 2002); Clemson University (Gilbert, 2000); Duke University (Cuillier & Stoffle, 2011; Free, 2011; 
Dilworth & Henzl, 2017); the University of Georgia (Gilbert, 2000); Indiana University (Dewey, 2006; 
Neal, 1997); the University of Kentucky (Cuillier & Stoffle, 2011); Louisiana State University (Davis, 
1999; Neal, 1997); the University of Louisville (Dewey, 2006; Gilbert, 2000); the University of Michigan 
(Neal, 1997); the University of Nebraska-Lincoln (Dewey, 2006; NU Athletic Communications, 2004; 
NU Athletic Communications, 2006); the University of New Mexico (Gilbert, 2000; Trojahn & Lewis, 
1997); the University of North Carolina, Chapel Hill (Gilbert, 2000); North Carolina State University 
(Cuillier & Stoffle, 2011); Ohio State University (Cuillier & Stoffle, 2011); the University of Oklahoma 
(Dewey, 2006); Pennsylvania State University (Dewey, 2006; Gilbert, 2000; Neal, 1997), the University 
of Tennessee (Dewey, 2006), Texas A&M University (Gilbert, 2000; Marshall, 1996; Neal, 1997); Texas 
Tech University (Dewey, 2006), and Washington State University (O’English & McCord, 2006). 
 
METHODS 
 This study is supported by both published and unpublished sources. Published sources include 
academic journals, trade publications, and institutional websites. Most of the academic journal and trade 
publication articles cited in this study initially informed the partnership literature review (Denton, 
2019). Additional professional publications were identified and consulted for this study as well. Institu-
tional web sources include press releases, news articles, and websites of pertinent library programs or 
departments. Unpublished sources include recorded phone interviews, email correspondence, and an 
audio recording of a social event.  
 These published sources are crucial because they document the existence of these partnerships. 
Furthermore, they often supply background information on the origins and nature of these relationships. 
Beyond providing additional context missing from published sources, unpublished sources contribute 
more recent information on the current state of these arrangements. Together, this corpus of published 
and unpublished research offers updated, more comprehensive accounts.   
 Institutional review board approval was obtained to conduct research during the 2019–20 aca-
demic year to determine the current status of these documented marketing and development partner-
ships. On October 14, 2019, an email was sent to the deans and directors of these 20 academic libraries 
describing the research project and requesting a brief informational phone interview with a representa-
tive familiar with the current status of their respective institution’s academic library-athletics partner-
ship. Included in this email were attachments of this author’s curriculum vitae, the partnership literature 
review (Denton, 2019), and the following list of interview questions: 
 
1. Would you consider the partnership between your academic libraries and athletics department ac-
tive or inactive? 
2. Have your libraries received funding or marketing opportunities from your athletics department or 
any of its programs within the last three years? If not, when was the last time? 
3. How has this partnership evolved and adapted over time? 
4. How much funding have the libraries received from the athletics department over the course of this 




5. What special services (if any) have your libraries provided to the athletics department as part of this 
partnership? 
6. How have the libraries used the funding or marketing opportunities provided by the athletics de-
partment? 
7. When applicable: Why did your libraries only secure a partnership with your institution’s football or 
basketball programs? Has this partnership remained limited to that/those program(s), or has it ex-
panded to include other sports programs? Why is this the case? 
 
 The response rate for this study was 11 out of 20, or 55 percent. From these 11 responses, eight 
institutions agreed to participate (two respondents declined to participate and one respondent, despite 
initially expressing interest in participating, stopped responding to the correspondence). Thus, this arti-
cle is informed by eight of the 20 documented marketing and development partnerships, or 40 percent. 
Of the eight institutions, five participants decided to engage in a recorded phone interview, and three 
responded via email.  
 As required by institutional review board policy, documentation authorizing the use of partici-
pant responses (recorded interviews or email correspondences) to inform this study was obtained from 
all participants. Interviews were conducted from October 23rd-November 11th, 2019, and correspond-
ence with those who participated via email was completed by the end of October 2019. All interviewees 
were asked, at minimum, the seven questions previously emailed. In the case where relatively little infor-
mation about an institution’s partnership is found in the known literature, the representative was first 
asked to provide additional background and context about that relationship.   
 
REGIONAL DISTRIBUTION OF MARKETING AND DEVELOPMENT PARTNERSHIPS 
 An analysis of the regional distribution of the 20 marketing and development partnerships iden-
tified in the partnership literature review (Denton, 2019) reveals that relationships between academic 
libraries and athletics programs were overwhelmingly popular in the Southern United States. Of these 
20 partnerships, 12 (60 percent), were formed at southern institutions: Clemson University; Duke Uni-
versity; the University of Georgia; the University of Kentucky; Louisiana State University; the University 
of Louisville; the University of North Carolina, Chapel Hill; North Carolina State University; the Univer-
sity of Oklahoma; the University of Tennessee; Texas A&M University; and Texas Tech University. The 
rest of the country trailed far behind. Four partnerships (20 percent) were documented at universities in 
the Midwest: Indiana University; the University of Michigan; Ohio State University; and the University 
of Nebraska-Lincoln. Three partnerships (15 percent) were forged at institutions in the West: California 
State University, Fresno; the University of New Mexico; and Washington State University. Only one 
partnership (5 percent) at Pennsylvania State University represents the Northeast (regional identifica-
tion for each state was determined by the U.S. Census Bureau’s 2010 census regions and divisions of the 
United States). 
 Of the eight academic libraries that agreed to participate in this study, seven are located in the 
Southern United States. Each institution is documented by their response type: Clemson University 
(interview); Duke University (interview); Louisiana State University (email); the University of Louisville 
(email); North Carolina State University (interview); the University of Oklahoma (interview); and Texas 
A&M University (interview). These seven participating libraries represent 58 percent of the 12 docu-
mented partnerships at southern institutions. Pennsylvania State University (email) was the only partici-
pating library outside of the South. As the region’s sole documented partnership, the Northeast is the 
only other region represented in this study. The Midwest and West regions are not described since those 
institutions declined to respond or participate.  
 
CONTEMPORARY PROFILES OF PARTNERSHIPS 
 Regardless of geographic location, these eight participating academic libraries can be divided 
into active partnerships or inactive partnerships. This classification is based on participants’ answers to 
The Southeastern Librarian Vol. 69, No. 2 A.B. Denton 
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the question: “Would you consider the partnership between your academic libraries and athletics depart-
ment active or inactive?” Partnerships that reported as active (62.5 percent) include Pennsylvania State 
University (B. I. Dewey, personal communication, October 29, 2019), Texas A&M University (D. H. Carl-
son, personal communication, October 23, 2019), the University of Oklahoma (R. Luce, personal com-
munication, October 25, 2019), North Carolina State University (G. Raschke, personal communication, 
November 11, 2019), and Duke University (T. Hadzor, personal communication, October 24, 2019). Part-
nerships that were reported inactive (37.5 percent) include the University of Louisville (R. E. Fox, per-
sonal communication, October 16, 2019), Louisiana State University (S. J. Wilder, personal communica-
tion, October 14, 2019), and Clemson University (C. Cox, personal communication, October 31, 2019). 
The institutions documented next in this study provide an updated and more comprehensive account of 
these eight marketing and development partnerships.      
 
Pennsylvania State University 
 One of the oldest and “best-known” (Gilbert, 2000) marketing and development partnerships 
began in the 1980s at Pennsylvania State University. Joe Paterno, football coach, organized an endow-
ment for the libraries. Paterno began actively fundraising for Penn State’s libraries and personally con-
tributed to the cause. While serving as chair of the Campaign for the Library during the early 1990s, he 
raised $13.75 million. He and his wife, Sue, donated $250,000, which was allocated for a humanities 
reading room. In 1995, the Paternos gifted $1 million for a new library, which was named in their honor. 
In 1998, the couple contributed an additional $3.5 million to the university, which included funding for a 
new librarian position (Dewey, 2006; Gilbert, 2000; Neal, 1997). 
 The relationship between the libraries and athletics at Penn State evolved throughout the 1980s 
and 1990s into a dynamic partnership. The libraries arguably reaped the most rewards. However, there 
is another aspect of this multi-faceted partnership that was never highlighted in the known literature. In 
1988, the University Archives (a department of the Penn State University Libraries) began collecting ma-
terials to preserve its sports history. Today, the Penn State Sports Archive holds a diverse array of thou-
sands of materials. Examples of archival materials include student-athlete biographical information, the 
papers of past coaches, media guides, and audio-visual game materials concerning the institution’s many 
athletics programs. Besides preserving materials of popular American sports played at Penn State 
(namely, football, basketball, and baseball), the Sports Archive also holds materials for less prevalent 
sports at Penn State. This included archery, fencing, and lacrosse (Penn State University Libraries, n.d.). 
 This marketing and development partnership is still considered active. When this research was 
conducted, the libraries had last received funding from athletics three years before. Previously, the ath-
letics department donated “several thousand dollars per year” to the libraries which was earmarked 
chiefly for sustaining the Sports Archive. Though the literature focuses on the football program’s contri-
butions, the marketing and development partnership was never restricted to that sport. As Dean Dewey 
stated, “Our Sports Archives [sic] covers all sports” (personal communication, October 29, 2019).  
 In contrast to other initiatives documented in the literature, the Sports Archive establishment 
and maintenance indicate that this mutually beneficial arrangement requires both parties’ investment. 
The athletics program provides funding to the libraries in exchange for the preservation of their history. 
The libraries dedicate time, space, staff, and resources to organize, preserve, and store this growing col-
lection of materials in exchange for funding and the prestige of having this specialized archive of institu-
tional history.     
 
Texas A&M University 
 In 1993, a partnership was established between the libraries and football program at Texas A&M 
University. It centered around the Aggie Kick-Off Camp, a yearly summer camp for ardent adult fans. 
This initiative’s principal aims were to generate additional funding for the football program and provide 
outreach to supporters beyond the university. However, Coach R. C. Slocum decided that a portion of the 
camp’s proceeds would be donated to the libraries and the Fightin’ Texas Aggie Band to support the 
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campus community. When Texas A&M was assigned to the Big 12 Conference, Fred Heath (then Dean of 
University Libraries) saw an opportunity to raise his department’s profile. With the support of Coach 
Slocum and the Friends of the Sterling C. Evans Library, Heath launched the “Advance the Library into 
the Big 12” campaign. In recognition of these fundraising and marketing initiatives, the Sterling C. Evans 
Library was awarded the 1996 John Cotton Dana Library Public Relations Award (Carlson & Slocum, 
2019; Gilbert, 2000; Marshall, 1996; Neal, 1997; Simon, 2017). 
 The partnership between the libraries and the football program at Texas A&M is still going 
strong. Two significant landmarks were reached within the past few years. First, the 25th Annual Aggie 
Camp was held, marking a quarter of a century for this active partnership. Second, the football pro-
gram’s cumulative donation amount from this initiative surpassed half a million dollars. In 2019, the 
librarians commemorated both occasions by installing a plaque in Evans Library that pays tribute to 
Coach Slocum, provides a history of the camp, and explains how this initiative has supported the librar-
ies. A special dedication ceremony marking the occasion was held with Dean Carlson and Coach Slocum 
providing remarks on the partnership’s legacy. (D. H. Carlson, personal communication, October 23, 
2019; Carlson & Slocum, 2019; Simon, 2017). 
 Conditions were not placed on the camp’s proceeds, so all donations are deposited in the librar-
ies’ general gift fund. This latitude enables the libraries to apply this funding toward various extrabudg-
etary expenditures not covered by the regular budget. As Dean Carlson observed, “It helps us to do 
things that we wouldn’t otherwise be able to afford or it would be years before we could afford.” Proceeds 
from the Kick-Off Camp have enabled the libraries to enhance different resources they offer to the cam-
pus community as well as preserve artifacts held by the University Archives, which includes historic Tex-
as A&M football films (D. H. Carlson, personal communication, October 23, 2019; Carlson & Slocum, 
2019). 
 Though Texas A&M’s fortunes on the football field have changed over the last quarter-century, 
the partnership between the libraries and the football program has remained virtually the same. From 
the perspective of the libraries as a beneficiary, the relationship with the football program has neither 
evolved nor expanded to include other athletic programs (D. H. Carlson, personal communication, Octo-
ber 23, 2019). The Aggie Kick-Off Camp initiative continues to make a difference at Texas A&M Univer-
sity. As Carlson eloquently explained, “In this partnership with the band and the libraries, the football 
program looks beyond the gridiron and has found a way to make real and tangible the partnership that 
must exist between academics and sports, between the classroom and the playing field, between the li-
braries and the training room” (Carlson & Slocum, 2019). 
 
The University of Louisville 
 The partnership at the University of Louisville began in the mid-1990s. When Ron Cooper be-
came the football coach, the libraries were the first department on campus to contact him about estab-
lishing a development arrangement. The new coach was interested in partnering with the libraries. He 
created a library fund for undergraduate programs and encouraged Cardinal Athletic Fund donors to 
give to this new initiative. Fischer Packing, a local company, joined the cause by contributing an award 
in honor of the player who achieved the longest run in every home game. Following Cooper’s departure 
from Louisville, the partnership was broadened by incorporating all coaching staff. Known as the Cardi-
nal Campaign for the Libraries, this initiative was included in Louisville’s annual fund drive (Gilbert, 
2000). By 2011, however, this partnership was not active. Little is known about the nature of that rela-
tionship by current library faculty (R. E. Fox, personal communication, October 16, 2019).  
 
Louisiana State University (LSU) 
 In the 1990s, LSU Libraries also benefited from a fundraising partnership with their institution’s 
athletics department—namely from football program-related activities. Revenue generated from a spring 
game and an inaugural football season “fun run” was donated to the libraries (Neal, 1997). In 1998, the 
football program donated half the proceeds ($11,000 out of $22,000) raised by the second annual 
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“Stampede to the Stadium” run to the libraries. This amount was combined with donations from other 
organizations to invest in $20,000 worth of computer workstations for the main library (Davis, 1999). 
As far as current library faculty are aware, these efforts were “one and done” without subsequent collab-
oration for library development since then (S. J. Wilder, personal communication, October 14, 2019). 
 
The University of Oklahoma (OU) 
 Relatively little has been published about the marketing and development partnership that ex-
ists at the University of Oklahoma. In the partnership literature review (Denton, 2019), the relationship 
was briefly described and categorized with other “simple arrangements” at various institutions: “At the 
University of Oklahoma, the library and athletics department teamed up to raise a $1 million endow-
ment campaign” (Denton, 2019, p. 7). In conducting research for this study, however, it became appar-
ent that Oklahoma’s partnership is arguably one of the most robust and successful relationships in the 
nation. Thanks to the enthusiastic support from the athletics program, the Bizzell Memorial Library has 
benefited from multiple marketing and development opportunities. 
 Around 2000, Director of Athletics Joe Castiglione was interested in securing his department’s 
service in an opportunity to support the entire university community. He and Sul H. Lee, Dean of Uni-
versity Libraries, collaborated over how their departments could collectively accomplish this goal. Dean 
Lee suggested a “Books that Inspire” exhibit that would showcase classic works of literature. In 2002, it 
was announced at the second “Books that Inspire” exhibit that athletics had pledged $250,000 toward 
the foundation of a $1 million endowment to support this annual exhibit and other prospective academic 
programs (R. Luce, personal communication, October 25, 2019; Orphan, 2002; “What’s happening in 
academic libraries,” 2002).  
 At the time, this arrangement between OU’s libraries and athletics was hailed as “the first part-
nership of its kind in the United States” (Orphan, 2002, p. 411). Royalties from athletics merchandise 
sales contributed to this endowment’s funding. Subsequently, athletics continued to donate contribu-
tions to the endowment every year, with approximate amounts ranging from $15,000–$20,000 (R. 
Luce, personal communication, October 25, 2019; Orphan, 2002; “What’s happening in academic librar-
ies,” 2002). Ultimately, the purpose of this initiative was to “symbolize the shared commitment to excel-
lence of the entire university and underscore OU’s goal of encouraging student athletes to fully partici-
pate in the academic life of the institution” (Orphan, 2002, pp. 411-412). 
 Around 2012, OU athletics established another endowment for the Bizzell Memorial Library. 
This endeavor was to support its History of Science Collections, which former Dean of Libraries Richard 
Luce described as “probably the signature and most notable special collections” at OU. This endowment, 
originally $500,000, has grown by approximately $50,000 with additional contributions and interest. In 
2013, Luce and Kerry Magruder, Curator of the History of Science Collections, approached Castiglione 
about their ambitious plans to design and host the “Galileo’s World” exhibition with displays at various 
locations on all three OU campuses (Norman, Tulsa, and Oklahoma City) in honor of the institution’s 
125th anniversary. Castiglione enthusiastically supported this new initiative and contributed $50,000 
from his department to the exhibition. When the libraries later requested assistance purchasing a rare 
Orazio Grassi manuscript for the exhibit, the athletics director readily agreed (R. Luce, personal commu-
nication, October 25, 2019).    
 Bizzell Memorial Library has also enjoyed free marketing opportunities, courtesy of athletics. 
Whenever ESPN’s College GameDay has broadcast from OU, Castiglione ensured that Bizzell was used 
as the program’s backdrop. The libraries have been featured in various sports programs and other publi-
cations to highlight how athletics support the libraries or promote significant events and developments 
at Bizzell Memorial Library. One year, Castiglione arranged for Luce to go to Dallas before OU’s football 
game with Texas. At one of the engagements, the athletic director introduced the dean to an audience of 
two thousand alumni and discussed the benefits of the partnership between athletics and the libraries.  
 Furthermore, athletics has provided the OU libraries with resources for securing their fundrais-
ing. These include reserving exclusive spaces in athletic facilities to host special events for the libraries’ 
benefactors and providing the libraries with box seating tickets to attract potential donors (R. Luce, per-
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sonal communication, October 25, 2019). 
 This marketing and development partnership is still active for two reasons. First, the libraries 
continue to receive funding from endowment payouts every year (approximately $30,000). Second, the 
athletics department often provides Bizzell Memorial Library with additional funding whenever the an-
nual payout amount is not enough to purchase a rare acquisition, such as the aforementioned Orazio 
Grassi manuscript. In general, contributions from the athletics department donated to the libraries dur-
ing Dean Luce’s tenure (recently retired) were used to increase the holdings and prestige of OU’s History 
of Science Collections (R. Luce, personal communication, October 25, 2019).  
 The partnership between the libraries and athletics at OU is not limited to the football and bas-
ketball programs but represents a holistic relationship with the entire athletics department. As the Di-
rector of Athletics, Joe Castiglione has earned a reputation for being a staunch supporter of OU’s prima-
ry mission as a higher education institution. Throughout his tenure, athletics has contributed millions of 
dollars generated by the sports programs to support various academic causes on campus, such as the 
university libraries and the Fred Jones Jr. Museum of Art. With regards to the marketing and develop-
ment partnership with the libraries, Castiglione’s commitment has “rippled down” to the coaches 
(mainly football and basketball), who have embraced the partnership and offered their own program’s 
support (R. Luce, personal communication, October 25, 2019).  
 Sherri Coale, the longtime head coach of women’s basketball, shares Castiglione’s commitment 
to this partnership and the academic enterprise at OU. As the daughter of a librarian, Coale is an advo-
cate for the university’s libraries and has supported them in multiple ways. Whenever the coach hosts a 
dean’s challenge, she provides the libraries with free tickets to draw in donors. Coale’s family also gifted 
a children’s literature collection to the libraries. In addition to contributing to the libraries’ development, 
Coale promotes the importance of the libraries to her athletes. She takes them to Bizzell Memorial Li-
brary to learn how the libraries can help them succeed in their studies (R. Luce, personal communica-
tion, October 25, 2019). 
 The OU libraries play an active role in this partnership in multiple ways, starting with recruiting. 
Many of the athletes at OU are passionate about their studies. The athletics department often reaches 
out to the libraries for assistance with recruiting academically driven individuals. This includes request-
ing that the librarians spend time with these potential students and “show off the best parts” of Bizzell 
Memorial Library. During the “Galileo’s World” exhibition, the libraries installed the “Galileo and 
Sports” exhibit at Headington Hall, a dorm for student-athletes, with an open house on the day of the 
homecoming game. When Castiglione requested that the libraries host an athletics awards banquet one 
year, the librarians readily agreed (Julian, n.d.; R. Luce, personal communication, October 25, 2019; 
University of Oklahoma Libraries, n.d.). 
  
Clemson University 
 Much like Oklahoma University’s partnership, relatively little has been published about the rela-
tionship between the libraries and athletics at Clemson University. Gilbert (2000) noted that the univer-
sity’s athletic booster club contributed $100 to the library every time a member passed away. This fund-
raiser, however, was not the only development initiative of this partnership. In the early 2000s, Dean of 
Libraries Joe Boykin formed a development partnership with Clemson Athletics and IPTAY (formerly an 
acronym for “I pay ten a year”), the fundraising organization for athletics. The three parties established a 
fund that required IPTAY to contribute to the libraries and athletics equally. This initiative lasted for 
approximately five or six years before it was discontinued. There is not an indication that the libraries 
were required to provide any special services to athletics or any stipulations on how the libraries could 
spend the funding. Throughout the arrangement, the libraries received thousands of dollars, which were 
primarily used to supplement the collections budget (C. Cox, personal communication, October 31, 
2019).  
 When this research was conducted, the development partnership between Clemson’s libraries 
and athletics was reported inactive. Though the libraries have not received funding for several years, 
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Chris Cox, the current library dean, wants to establish new funding opportunities for the libraries. He 
shared some of his ideas for how they hope to restore a mutually beneficial relationship between both 
departments. To begin with, the libraries established an outreach partnership with the athletics tutoring 
center in which one of the librarians serves as a liaison for student-athletes and provides research assis-
tance at the center. Furthermore, the libraries were considering developing and implementing infor-
mation literacy instruction tailored to Clemson’s student-athletes (C. Cox, personal communication, Oc-
tober 31, 2019). 
 The libraries and athletics were also discussing another outreach initiative that would benefit 
both parties. Athletics was interested in digitizing programs, photographs, videos, and other sports-
related materials for marketing, development, and engagement purposes. To do so, Clemson’s athletics 
considered approaching an outside firm to complete this project. However, the libraries offered to digit-
ize their materials as they had the equipment, resources, and personnel in place for ongoing digital 
preservation efforts. In addition to helping rebuild a rapport with athletics, this project will benefit the 
libraries by enhancing their digital collections (C. Cox, personal communication, October 31, 2019). 
 In terms of restoring a development relationship with athletics, the libraries considered several 
options, such as a “Basket for Books” initiative where donors would contribute a certain amount to the 
libraries for every three-point shot. They also explored ways to revive an arrangement with IPTAY where 
the libraries would receive a certain amount annually. Whatever the structure, Dean Cox believes that 
the libraries need to be an active partner that invests in the relationship (C. Cox, personal communica-
tion, October 31, 2019).       
 The libraries are also interested in cross-marketing opportunities that would benefit both par-
ties. At Clemson, certain sports struggle with generating interest and ticket sales. The libraries proposed 
promoting these programs and their student-athletes. Proposed methods include advertising the games 
on library TV display screens or requiring the staff to wear jerseys to support those sports on game days. 
In return, the libraries wanted to receive free publicity at the stadium during the games (C. Cox, personal 
communication, October 31, 2019). Considering the librarians’ recent efforts to re-establish a rapport 
with their athletics department through various outreach initiatives, the libraries are well positioned to 
resurrect an active development partnership. 
  
North Carolina State University (NCSU) 
 The origins of the marketing and development partnership at North Carolina State University 
began in the 2000s when basketball coach Herb Sendek sponsored a fundraising campaign to benefit the 
libraries. Two ambitious athletics-sponsored initiatives were later launched to support a new library fa-
cility while paying homage to the university’s student-athletes. In 2010, it was announced that NCSU’s 
libraries and football coach, Tom O’Brien, had forged a partnership to fundraise for the James B. Hunt 
Jr. Library (then under construction). O’Brien challenged fans to pledge to contribute $1–$50 for every 
touchdown the team scored that football season. Known as the “Touchdowns for Hunt” campaign, the 
initiative’s goal was to raise $35,000 and name one of the new group study rooms at Hunt Library in 
honor of NCSU’s student-athletes dedication to their studies. Underscoring the crucial role that the li-
braries’ served for his players’ academic success, O’Brien encouraged the team’s fanbase to contribute to 
the cause (NC State University Libraries, 2010; G. Raschke, personal communication, November 11, 
2019).  
 In 2011, NCSU’s basketball coaches Kellie Harper and Sidney Lowe launched a similar campaign 
to build upon O’Brien’s “Touchdowns for Hunt” initiative. With the “Threes for Hunt” challenge, Harper 
and Lowe asked fans to pledge $.25–$10 for every three-pointer scored by the men’s and women’s teams 
that season to help meet the $35,000 threshold required for endowing the study room. Like O’Brien, the 
basketball coaches reminded supporters of the libraries’ importance in their athletes’ education. Signifi-
cantly, Harper and Lowe also noted that the university’s libraries were also valuable assets for their re-
cruiting strategy (NC State University Libraries, 2011).     
 It remains unclear whether the football and basketball coaches met their goal for naming one of 
the study rooms. Still, the Wolfpack Club (a development organization that fundraises for NCSU’s athlet-
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ics programs) endowed the digital media lab spaces at Hunt Library. Since 2012, this arrangement has 
generated $150,000 for the libraries, some of which was received in recent years. In turn, these contri-
butions were applied to enhancing those spaces (G. Raschke, personal communication, November 11, 
2019).  
 The current state of the partnership at NCSU was described as “moderately active,” in which the 
libraries and athletics continue to collaborate, but not as an “ongoing program.” In terms of special ser-
vices, the libraries remain a significant component of recruiting efforts. Specifically, Hunt Library is a 
staple on campus tours for athletes of practically every sport. During the off-seasons, prospective foot-
ball and basketball players are brought to Hunt Library’s immersive visualization room, where they vir-
tually experience an NCSU game as a participant. While this relationship is not limited to any specific 
sports, football and basketball benefit the library the most because these programs have the resources to 
provide Hunt Library with the 360-degree videos required for the visualization room simulations (G. 
Raschke, personal communication, November 11, 2019).  
  
Duke University 
 Of all the relationships identified in the partnership literature review (Denton, 2019), the mar-
keting and development collaboration at Duke University is the most recent and arguably most success-
ful. In this arrangement, the libraries receive generous funding and prime marketing opportunities. As a 
result, the dynamic relationship between the libraries and athletics at Duke University is prominently 
featured in the literature (Cuillier & Stoffle, 2011; Dilworth & Henzl, 2017; Hadzor & Cumiskey, 2014). 
For instance, in their academic library fundraising study, Dilworth and Henzl (2017) even highlight 
Duke as a model “success story” in their section discussing collaboration opportunities with athletics. 
 In May 2011, the athletics program launched the Duke Athletics Library Fund to support the 
university’s primary purpose. Beginning with the 2011–12 soccer season, the department started contrib-
uting $1 for every regular home ticket sold to this fund. This policy applied to every sport that charged 
admissions: baseball, men’s basketball, women’s basketball, football (the inaugural year of this library 
fund did not include football proceeds since those tickets were offered in January, but subsequent sea-
sons have), men’s lacrosse, women’s lacrosse, men’s soccer, and women’s soccer (Chronicle Editorial 
Board, 2011; Cuillier & Stoffle, 2011; Dilworth & Henzl, 2017; Duke Sports Information, 2011; Free, 2011; 
Hadzor & Cumiskey, 2014). In explaining the motivation behind this development fund, athletic director 
Kevin White stated that “as the Department of Athletics developed plans to invest in the larger institu-
tional mission, the library system became the clear and appropriate benefactor. Our excitement about 
this partnership cannot be overemphasized” (Duke Sports Information, 2011). 
 Besides providing the libraries with funding, Duke’s dollar-per-ticket initiative is also an excep-
tional marketing strategy. Every regular home ticket includes the libraries’ trademark and informs fans 
that their purchase supports the fund (Duke Sports Information, 2011; Free, 2011; T. Hadzor, personal 
communication, October 24, 2019; Hadzor & Cumiskey, 2014). As Tom Hadzor, Associate University 
Librarian for Development, can personally attest, the library fund’s promotion on these tickets did not go 
unnoticed. A few years ago, as he was entering the football stadium, he overheard a woman behind him 
discussing the printed description of the library fund on her ticket. Impressed, she remarked, “only at 
Duke would something like that happen” (T. Hadzor, personal communication, October 24, 2019). By 
capitalizing on the fundraiser and promoting it on every ticket, both parties benefited from the publicity. 
The libraries enjoy free advertising while the athletics department develops good public relations with 
every ticketholder.    
 While the libraries benefit from a strong partnership with the athletics department, the relation-
ship with the basketball program involves additional initiatives. Duke Basketball has taken the partner-
ship’s marketing aspect beyond the ticket descriptions by incorporating additional strategies that sup-
port the libraries. These include free advertising at games, team-sponsored library campaigns, and pro-
motional ads featuring various library services in basketball publications. Not surprisingly, academic 
librarians throughout the country hold the dynamic relationship between the libraries and basketball 
program at Duke in high regard (Dilworth & Henzl, 2017). 
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 The marketing and development partnership at Duke University has been operating for a dec-
ade. Like Texas A&M, the relationship between the libraries and athletics remains virtually unchanged 
from when it was established. The libraries have received approximately $1.9 million in unrestricted 
funding since fiscal year 2011/2012, which is primarily used to fund personnel positions within the li-
braries. Though the libraries are not required to provide any services for the proceeds received from the 
dollar-per-ticket initiative, they support the athletics department whenever possible. For instance, the 
librarians provide research assistance for athletic marketing and the library has digitized Duke’s entire 
collection of football programs (T. Hadzor, personal communication, October 24, 2019). 
 
ANALYSIS AND APPLICATIONS 
 These contemporary profiles enhance a librarian’s understanding of marketing and development 
partnerships between academic libraries and athletics departments in multiple ways. First, the profiles 
provide more comprehensive histories of eight documented and published relationships. In addition to 
updating the literature, these accounts also offer vital insights into the nature of these arrangements over 
time and applications for practitioners interested in establishing a long-term partnership at their institu-
tion. 
 
All Partnerships Are Local 
 These marketing and development partnerships defy broad generalizations or simple characteri-
zation. The earliest of these 20 documented relationships began in the late 1970s. The most recent was 
established in the early 2010s—a span of approximately 30 years. Though most of these partnerships 
were forged at southern universities, the rest were founded at institutions throughout the country. While 
nearly every relationship was formed at public institutions, the dynamic arrangement at Duke University 
proves that these partnerships can also thrive at private institutions.  
 The one characteristic that all 20 marketing and development partnerships appear to share is 
that they were formed at major universities. This trait stands in stark contrast to the outreach relation-
ships identified in the partnership literature review (Denton, 2019), which highlighted institutions rang-
ing from major universities to small faith-based schools. This observation, however, is based solely on 
documented relationships. In their research, Wainwright and Davidson (2017) determined that there are 
at least 50 academic library-athletics partnerships in the United States. Further research is required to 
determine if additional marketing and development partnerships between academic libraries and athlet-
ics departments exist. Until this question is resolved, a definitive conclusion cannot be made regarding 
this characteristic. 
 Institutional demographics are not the only measure that demonstrates how diverse these part-
nerships are. The specific terms and conditions described for every documented relationship in the part-
nership literature review (Denton, 2019) and recently documented profiles suggest that the possibilities 
of arrangements between an academic library and athletics department are virtually limitless. A juxtapo-
sition of the arrangements of the five confirmed active partnerships (Duke, North Carolina State, Okla-
homa, Penn State, and Texas A&M) described in this study reinforces this appraisal and indicates that 
these relationships become even more distinctive over time.  
 While the arrangements at Duke, North Carolina State, Oklahoma, and Penn State are holistic 
relationships between the libraries and athletics departments, in contrast, Texas A&M’s partnership is 
limited to a single sports program. Furthermore, the relationship at Texas A&M stands apart from the 
other four because proceeds are shared between the libraries and a third party (the university band). 
Though the partnerships at North Carolina State, Oklahoma, and Penn State have evolved, Duke and 
Texas A&M arrangements remain mostly unchanged from when they were established. At North Caroli-
na State, Oklahoma, and Penn State, the libraries also invest in their partnerships by providing excep-
tional services to athletics. The libraries at Duke and Texas A&M, by contrast, are not under any obliga-
tion to render assistance for their funding.  
 The research conducted for this study also reveals considerable variation in funding allocations. 
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Athletics proceeds have financed appropriations as diverse as facility construction and renovations 
(North Carolina State and Penn State), personnel positions (Duke and Penn State), archival preservation 
(Penn State and Texas A&M), special collections acquisitions (Oklahoma), exhibits and programs 
(Oklahoma), collections budgets (Clemson), and miscellaneous extrabudgetary expenditures (Texas 
A&M). In addition to funding, three libraries (Duke, Oklahoma, and Texas A&M) have also benefited 
from high profile marketing opportunities. Though these various appropriations serve the same end 
(supporting the institution’s mission and campus community), each was thoughtfully chosen to fulfill a 
specific need unique to that library.  
 This wide range in institutional demographics, terms and conditions, and appropriation of fund-
ing suggests that no two partnerships are alike. To paraphrase the common adage about politics, “all 
partnerships are local.” Every arrangement is organized and operates according to the partnering units’ 
specific needs and institution circumstances. As the diverse examples of Duke, North Carolina State, Ok-
lahoma, Penn State, and Texas A&M demonstrate, there is not a universal model for organizing a suc-
cessful long-term marketing and development partnership. While the literature provides several useful 
examples from universities throughout the United States, practitioners interested in establishing their 
marketing and development partnership must conscientiously consider the needs of their library, athlet-
ics department, and institution to craft an arrangement that will last. 
  
Characteristics of Long-Term Partnerships 
 Academic librarians interested in forming marketing and development partnerships should first 
consider if such an arrangement is viable. Dilworth and Henzl (2017) warn that these relationships are 
not feasible at every institution: 
 
 This kind of partnership is one that requires buy-in and participation from leadership on each 
 side of the table as well from the university itself. It is the kind of partnership that needs to be 
 supported with high-level marketing and [public relations], and to be really successful, it  
 requires a dynamic and successful athletics program. As good an idea as it is for sports and  
 libraries to dance, it won’t work if there isn’t strong support and participation from sports fans. 
 (p. 88) 
 
While some of the finer points of Dilworth and Henzl’s assessment are debatable (the libraries at Duke 
and Texas A&M, for instance, are not under any obligation to “buy-in”), the admonition has merit. As the 
research conducted for this study illustrates, the act of establishing a partnership alone does not guaran-
tee that the arrangement will last. Though no two relationships are identical, five characteristics stand 
out among the confirmed long-term active partnerships that warrant analysis: successful sports pro-
grams, athletic support, interdepartmental rapport, contribution visibility, and stewardship. 
 
Successful Sports Programs 
 First and foremost, these partnerships are not feasible without sports teams that generate both 
enthusiasm and revenue. Dilworth and Henzl’s (2017) assessment is worth reiterating: “to be really suc-
cessful, [this kind of partnership] requires a dynamic and successful athletics program.” Based on his 
own experience at different institutions, Rick Luce (Oklahoma) would concur: “Coming to OU really 
opened up my ideas. This may not be the case in all places. All athletic programs certainly are not reve-
nue generators . . . But it did open up my eyes coming to a [Division 1], highly visible athletic program 
and university. It opened up the possibilities to do outreach and fundraising in a different way” (R. Luce, 
personal communication, October 25, 2019). Without successful sports programs in place, the chances of 
establishing and maintaining a long-term marketing and development partnership are unfavorable.      
 
Athletic Support  
 These partnerships are not possible without the support of athletics. The partnership literature 
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review (Denton, 2019) provides several examples demonstrating how essential coach support was for 
many of these relationships. In the more outstanding examples (such as Penn State or Indiana Universi-
ty), coaches were not only proponents but actively involved in fundraising initiatives. However, the ex-
ample of the University of Oklahoma’s Joe Castiglione suggests that there is even more significant poten-
tial for a successful marketing and development partnership if the institution has an enthusiastic advo-
cate in its athletic director. Whether from department leadership or individual coaches, a robust collabo-
ration requires sincere support from athletics. 
 
Interdepartmental Rapport 
 Establishing a rapport with athletics and maintaining that relationship as personnel change is 
crucial for partnership longevity. The arrangement at Clemson was made possible because Dean Boykin 
had developed a personal relationship with Clemson Athletics. Following his retirement, the partnership 
ceased because the athletics department did not have a rapport with the library administration. As Cox 
observed, “Athletics seems to be relationship-oriented. They’re not just going to give because they think 
the library is important. They’re going to give because they believe not only is the library important, but 
they know the person at the top” (personal communication, October 31, 2019).  
 At Texas A&M, neither the partnership’s founding library dean nor head football coach remain 
in those positions, but Dean Carlson regularly attends the annual Aggie Kick-Off Camp. This gesture un-
doubtedly reinforces that rapport between those departments and ensures that the arrangement remains 
active (D. H. Carlson, personal communication, October 23, 2019; Carlson & Slocum, 2019). Even as 
personnel change, library administration should maintain their department’s rapport with their institu-
tion’s athletics director and coaching staff to ensure the longevity of the arrangement. 
 
Contribution Visibility 
 Another important (but less pronounced) characteristic of long-term partnerships is the visibil-
ity of athletic contributions. While libraries can allocate proceeds toward regular expenses, such as data-
base subscriptions or general collections budgets, patrons will most likely not notice these additions. As 
Cox (Clemson) suggests, “Collections are great, but the problem is it’s not as easy for people to under-
stand. They don’t see it as quickly” (personal communication, October 31, 2019). Part of the funding gen-
erated from these marketing and development partnerships should be invested in conspicuous upgrades 
such as facility renovations, new technology, or rare collections.  
 Strategically investing donations in these kinds of noticeable improvements enables an athletics 
department to recognize how its funding enhances the library and encourages ongoing support. At 
NCSU, Hunt Library’s investment of their partnership funding in facility upgrades has not gone unno-
ticed by the athletics department, which regularly brings prospective student-athletes to the library for 
tours as part of its recruitment strategy. Furthermore, librarians can capitalize on the upgrades’ visibility 
by promoting them on their library’s social media accounts and acknowledging their athletics depart-
ment’s generous contribution. 
  
Stewardship 
 Luce (Oklahoma) suggests that stewardship is an integral part of maintaining these partnerships 
and that requires effective communication. Often, donors do not recognize the need to continue donat-
ing to the library after an initial gift. Thus, libraries must regularly communicate to their athletics coun-
terparts the impact their department’s funding has on library patrons and the campus community. As 
Luce advised, “It’s not something that just happens, and it’s done. The stewardship of continuing to com-
municate about how that gift is being used, year by year, is partly, I think, critical to keeping that gift 
really active and alive . . . This should be a very, very active process with feedback all the time” (personal 
communication, October 25, 2019). The commemorative plaque and reception celebrating the 25th anni-
versary of the partnership between the libraries and athletics at Texas A&M is a highly visible example of 
the kind of stewardship a library needs to maintain to ensure their partnership’s longevity (D. H. Carl-
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son, personal communication, October 23, 2019; Carlson & Slocum, 2019). 
 The first three characteristics (successful sports programs, athletic support, and interdepart-
mental rapport) are essential for establishing and maintaining a long-term marketing and development 
partnership with athletics. The last two characteristics (contribution visibility and stewardship) can only 
develop over time as funding is received and invested. All five confirmed active partnerships might not 
universally share every element. Namely, it is unclear that contribution visibility is a characteristic of 
every relationship. While some of these libraries have potentially developed their formula for long-term 
success without this marketing and development characteristic, any practitioner interested in establish-
ing and maintaining their marketing and development partnership should ensure that their institution’s 
arrangement will consist of all five to maximize their chances of long-term success. 
 
One Last Consideration . . . Football and Basketball: Optimal Fundraising Partners 
 In addition to these five characteristics, there is another consideration worth examining. One 
theme that emerged from the partnership literature review (Denton, 2019) is football and basketball’s 
hegemony in these marketing and development relationships. There are notable exceptions. Namely, 
Duke’s partnership is not limited to football and basketball alone, but includes baseball, lacrosse, and 
soccer (Duke Sports Information, 2011; T. Hadzor, personal communication, October 24, 2019). In addi-
tion to football and basketball, the Intel Scores for Scholars partnership at the University of New Mexico 
also raised money for the libraries whenever the women’s volleyball team scored points at their home 
games (Gilbert, 2000).  
 Nevertheless, references to development initiatives including other sports besides football and 
basketball are few and far between. The literature makes it clear that these partnerships were primarily 
made possible by football and basketball programs. This prevalence ranges from specific initiatives es-
tablished exclusively with these sports to football and basketball programs either providing the lion’s 
share of their respective athletics departments’ proceeds or assuming the most visible role in fundraising 
and marketing efforts for the library.  
 Partnerships in which football or basketball features prominently in the literature include Cali-
fornia State University, Fresno (Gilbert, 2000; Rockman, 2001; Rockman, 2002); Duke University 
(Dilworth & Henzl, 2017); the University of Georgia (Gilbert, 2000); Indiana University (Dewey, 2006; 
Neal, 1997); Louisiana State University (Davis, 1999; Neal, 1997); the University of Louisville (Dewey, 
2006; Gilbert, 2000); the University of Michigan (Neal, 1997); the University of New Mexico (Gilbert, 
2000); the University of North Carolina, Chapel Hill (Gilbert, 2000); North Carolina State University 
(Cuillier & Stoffle, 2011); Ohio State University (Cuillier & Stoffle, 2011); Penn State University (Dewey, 
2006; Gilbert, 2000; Neal, 1997); Texas A&M University (Gilbert, 2000; Marshall, 1996; Neal, 1997); 
and Texas Tech University (Dewey, 2006). 
 This pattern prompted the interview question number seven: “When applicable: Why did your 
libraries only secure a partnership with your institution’s football or basketball programs? Has this part-
nership remained limited to that/those program(s), or has it expanded to include other sports pro-
grams? Why is this the case?” Carlson suggests that football’s popularity, particularly in the Southern 
United States, and the kind of revenue it generates helps explain why the partnership at Texas A&M was 
established solely with the Aggies football program and remains the only sport that the libraries have 
partnered with (personal communication, October 23, 2019). While Oklahoma’s relationship involves 
the entire athletics department, Luce observed that football and basketball programs are generally the 
revenue generators in American higher education while other sports are loss leaders. He elaborated that 
“those higher visibility programs—because they generate positive revenue—they’re also easier to work 
things with. They have the bigger support base, higher-visibility, et cetera” (personal communication, 
October 25, 2019). 
 Duke University’s partnership stands apart because proceeds donated to the libraries are gener-
ated by several sports, not just football and basketball. Nevertheless, the basketball program’s relation-
ship with Duke’s libraries has prompted the most publicity. Hadzor argues that this is due solely to the 
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fact that basketball is the sport that Duke is best-known for (personal communication, October 24, 
2019).  
 The prevalence of football and basketball in these documented marketing and development 
partnerships ultimately reflects the reality that these programs are the most popular college sports in the 
United States. Thus, any academic library interested in establishing a marketing and development part-
nership with their athletics department should collaborate and work closely with those who enjoy the 
most influence: the football and basketball coaching staff. 
   
CONCLUSION 
 The original purpose of this study’s research was to produce a comprehensive analysis of the 
current state of every marketing and development arrangement documented in the partnership litera-
ture review (Denton, 2019). With a 40 percent participation rate, this objective was unattainable. Never-
theless, the information provided by eight of these academic libraries offers invaluable insights into the 
evolving nature of these partnerships over time. In addition to contributing to this neglected niche of 
library and information science literature, this study equips librarians with practical applications for es-
tablishing their long-term marketing and development partnership. 
 Are these relationships transient arrangements or active and ongoing partnerships? The answer 
ultimately varies by institution. The partnerships at Duke University, North Carolina State University, 
the University of Oklahoma, Penn State University, and Texas A&M University were reported active. In 
contrast, the partnerships at Clemson University, Louisiana State University, and the University of Lou-
isville were declared inactive. These relationships range from decades-long commitments to “one and 
done” arrangements (S. J. Wilder, personal communication, October 14, 2019). Furthermore, recent ef-
forts to re-establish a development partnership at Clemson indicate that the status of these relationships 
are not rigidly set but can change with new developments.  
 Every relationship is based on the partnering units’ local circumstances and considerations and 
the institution they support. There is no quintessential template for long-term success in terms of insti-
tutional demographics, specific terms and conditions, or appropriation of funding. All partnerships are 
local. Thus, practitioners interested in establishing a long-term marketing and development partnership 
must conscientiously consider the needs of their library, athletics department, and institution. To this 
end, library administration and faculty should collaborate and work closely with their football and bas-
ketball coaching staff. 
 Lastly, academic libraries should ensure that their institution’s arrangement will consist of the 
five characteristics identified above (successful sports programs, athletic support, interdepartmental 
rapport, contribution visibility, and stewardship) to maximize the chances for long-term success. 
 Dean Emeritus Luce (Oklahoma) believes that academic libraries should seriously consider forg-
ing innovative collaborations with other institutional departments for library development and visibility. 
For libraries at universities that have profitable athletic departments, he suggests that athletics “can be a 
really interesting lever. They can open up doors that we might not be able to open otherwise” (personal 
communication, October 25, 2019). Indeed, the long-term partnerships at Duke University, North Caro-
lina State University, the University of Oklahoma, Penn State University, and Texas A&M University at-
test to academic libraries’ potential to team up with athletics for fundraising success.  
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 For many public libraries, a lack of funding and staff time create barriers to providing training 
and development to library staff. Particularly in rural areas, defined by the Institute of Museum and Li-
brary Services (2013) as a library service area with a population of 25,000 or less, distance from training 
locations or events can create an additional barrier. The proliferation of online training tools and meth-
ods, combined with the enthusiasm of rural librarians for their profession and institutional support for 
staff development, may provide an avenue to access training and development opportunities that are 
otherwise out of reach. 
 With the necessity of including training and development in institutional planning in mind, an 
important area for study is an examination of attempts to create a culture of learning at rural libraries as 
a further way to address isolation from learning events and lower staff educational attainment. To form a 
basis for evaluating the effects of digital and online training methods in rural public libraries, a study of 
how these methods are currently used in rural public libraries is necessary. 
   
LITERATURE REVIEW 
 While a variety of digital learning tools have been discussed in the library staff training litera-
ture, few studies address the utility of these tools in overcoming barriers to addressing staff skills in de-
mand specifically in rural public libraries. The literature discussed below will cover the nature of rural 
libraries’ lag in staff development and training, online and digital training methods in use in libraries, 
and ways that rural libraries in particular take advantage of these methods to address staff training and 
development needs. 
 
Barriers to Staff Education in Rural Public Libraries 
 
ABSTRACT 
For many public libraries, particularly those in rural areas, a lack of funding, staff time, and distance 
from training locations create barriers to providing training and development to their staff. While stud-
ies exist on issues facing rural libraries and on the use of digital training tools in libraries, few studies 
have combined the two topics. The purpose of this study is to examine the use of digital staff training 
methods at rural public libraries and includes describing the formats and content of that training. The 
sampling method will target library administrators and trainers, reached through Georgia Public Library 
Service’s listservs for staff in these roles. Data was collected by means of an online survey consisting of 
multiple choice and open-ended questions, and was analyzed by content analysis according to themes 
revealed in an exploration of current literature. Responses to certain questions were categorized in ta-
bles, and results were reported in a narrative describing themes and patterns that emerged from the da-
ta. The results of the study will assist rural public library directors, training staff, and trustees in explor-
ing the ways that digital training can be used to improve their services to patrons by providing staff with 
training and education opportunities that are otherwise restricted or unavailable due to distance, time, 
and financial constraints. 
 
KEYWORDS 
rural libraries, public libraries, professional development, continuing education, staff training, digital 
training, e-learning 
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 In examining challenges to digital inclusion in rural public libraries, Real, Bertot, and Jaeger 
(2014) analyzed data from the 2012 Public Library Funding and Technology Access Survey (PLFTAS). 
Among many data points showing evidence of a digital divide between urban and rural communities, 
Real et al. found that staff time and skills had a significant effect on patrons’ digital literacy. Despite both 
patrons and staff of rural public libraries ranking access to broadband internet and computing equip-
ment as a critically-important library service, rural public libraries trail urban and suburban libraries in 
all forms of technology training for patrons, including classes, one-on-one sessions, and online materi-
als. The authors attribute this not to a lack of enthusiasm on the part of library staff but to the public li-
brary funding structure. Real and Rose (2017) discussed the effects of public libraries’ heavy reliance on 
local government agencies for funding; rural areas tend to be less populous, with lower average salaries 
and land values affecting local tax revenue. This results in low budgets for libraries and low pay for li-
brarians, attracting applicants with lower educational levels and less specialization; and in lack of staff 
numbers to spread duties out and allow time to carry out technology training or to gain the expertise to 
provide such training. 
 In the Library Continuing Education Summit organized by the Tennessee State Library and Ar-
chives in 2008, a number of educational needs and barriers across multiple types of libraries were iden-
tified that agree with Real et al.’s (2014) findings. In discussing the summit’s findings, Pinkston (2009) 
mentions contemporary survey results showing that training is needed in traditional library services, 
such as reference, along with newer digital literacy services. Although some of the libraries participating 
in the summit did employ online training tools, and were not specifically rurally-located, they still identi-
fied lack of travel money for conferences, lack of staff time, and geography or distance as major barriers 
to library staff accessing training opportunities.  Likewise, Fischer (2015), when studying challenges in 
small and rural library management found that staffing issues, including training, are of the highest con-
cern. As with Real et al., Fischer found in the results from her quantitative survey not only that the pub-
lic library revenue structure’s reliance on local tax funds was a major cause of the financial barriers to 
training access, but that the lack of finances, and the associated issues of travel, bringing in trainers, and 
hiring sufficient staff to allow scheduled training time, were greater barriers to small and rural library 
staff than enthusiasm and interest in gaining new skills. 
 
Digital Staff Training Tools and Methods 
 Although the gap in staff skills addressed by a program studied by Quinney, Smith, and Gal-
braith (2010) rested more on the expectations of digital-native users of an academic library, the exami-
nation of the design and success of the program to use digital tools to train public library staff on digital 
literacy and patron-employed technology is relevant to the research questions. Leaders of an academic 
library surveyed staff and students on their use of digital media and technology and developed a pro-
gram of activities and rewards to encourage staff familiarity with technologies used by library patrons. 
The program incorporated a number of self-directed tasks and challenges that were small in scale, ena-
bling staff to complete them within their normal schedules, and were accessible from any internet-
enabled location. Although the program was not aimed at a rural context, its design to address time and 
location constraints is applicable to rural libraries. 
 Mackay (2001) also points to the targeted use of technology as a way to overcome barriers of 
staff time and travel. Although examining the case of an academic library, Mackay identified ways that 
technology can play a key role in rural library staff learning. Acknowledging the difficulties of staff at 
remote branches in traveling to a central location for training events, she described the success of a Scot-
tish academic library system in providing staff training targeted at specific skills or topics via video con-
ferences. While acknowledging that training-the-trainers programs can have some success in remote 
library locations where access to training opportunities is limited, Mackay warned against the dilution of 
learning quality that can occur in these programs, making direct access to experienced trainers via video 
and web conferencing more desirable. Real, Bertot, and Jaeger (2014) also recommended targeted staff 
training, possibly including online or other distance learning, to enhance staff competencies in rural li-
braries whose budget does not allow large staffing numbers or MLIS-degreed librarians. Real and Rose 
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(2017) found that participation in regional consortiums could provide, among other benefits to rural li-
braries, access to more training opportunities and specialized librarians both face-to-face and online, in 
formal training events and casual interactions. 
 As with Mackay’s findings in Scotland, an analysis of librarian professional development in Paki-
stan found that libraries in rural areas of the country often neglect staff training and development, due to 
difficulties in travel and low budgets (Ullah, 2014). The study recommended taking advantage of modern 
communication technology not only to provide library staff with online training, but also to enable em-
ployees to interact with others in the field through online discussion groups. Green and Cifuentes (2008) 
also noted the ability of online discussion groups and follow-up tasks to reinforce materials introduced 
at in-person training and development sessions. In studying the effects of different levels of assistance or 
facilitation given to staff in online training activities, Dalston and Turner (2011) found that staff who 
were given the opportunity to interact with their trainer and colleagues during and after the training 
courses showed increased retention of information, confidence, and competency. Their findings on dif-
ferent completion rates of course materials according to library size reinforce the benefit of the flexibility 
of selecting and scheduling digital learning. 
  
Creating a Culture of Learning through Digital Training 
 In addition to interaction during and after training, Epps, Kidd, Negro, & Sales (2016) discussed 
staff involvement in the development of a library’s training and development program. Through surveys 
and discussion forums, staff aided in identifying training needs that were used in developing an online 
course.  In a study of staff training at cultural sites, Murphy (2018) found that online learning activities, 
in this case a Google Forms quiz, complemented traditional lecture and manual-reading forms of train-
ing activities, and created more opportunities for staff to self-assess and participate in the development 
of the overall training program. Among the principles of blended online and face-to-face training that 
Murphy developed as a result of this study were the ability of online training tools to collect data on indi-
vidual and overall training needs, and to integrate feedback collection in the training tools. 
Online interaction through social media, listservs, and other venues may particularly benefit rural li-
brary staff, given the enthusiasm for their profession with 97% of rural public librarians rating them-
selves very or somewhat satisfied with their careers (Real et al., 2014). 
 While the literature reviewed explores a variety of ways that technology and internet access can 
enhance rural libraries’ staff training capabilities, the importance of institutional support for training 
and development was frequently emphasized as well. Epps, Kidd, Negro, and Sales (2016) found that 
staff involvement in the development of training programs could lead not only to greater buy-in but also 
to a shared vision for library services.  In rural libraries, staff may be isolated from colleagues within the 
same library system as well as from the learning opportunities in the greater library field. In their exami-
nation of a case study of the creation of a library staff development committee, Davis and Lundstrom 
(2011) found that staff involvement acted as a form of learning-by-doing, improving communication 
skills between employees and departments or locations. According to this study, creating a formal train-
ing and development committee or plan can also promote participation and engagement among a li-
brary’s staff. As budgetary allocations so often show, or are interpreted to show, institutional priorities, 
the financial barriers to staff training and the potential savings to rural libraries through digital and 
online training and development must be a top consideration as well. 
  
PURPOSE, OBJECTIVE, AND RESEARCH QUESTIONS 
 The purpose of this study is to examine the use of digital staff training methods at rural public 
libraries. The objectives are to identify libraries that utilize online staff training methods and to describe 
the formats and content of the training. While the study focuses on rural public libraries, given the gaps 
discussed in the literature specifically addressing digital staff training in rural public libraries, the study 
aims to gather a fuller picture by also collecting data on the planning and use of digital staff training in 
urban and academic libraries. The data may be used to aid rural public library directors and training 
staff in selecting and implementing digital staff training methods that fit into their overall staff develop-
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ment programs, and planning to avoid possible obstacles. 
 
These research questions frame the study: 
 
RQ1: What rural public libraries use digital staff training? 
 
RQ2: How are those rural public libraries using digital staff training? 
 
 RQ2A: What digital staff training tools or methods are in use?  
 
 RQ2B: How are these tools or methods selected and implemented? 
 
METHODS 
 An anonymous, online survey was developed using Qualtrics Survey Software, which also hosted 
the survey.  The survey was approved by the Valdosta State University Institutional Research Board. It 
was distributed to library staff in Georgia on the Georgia Libraries Association and on the Georgia Public 
Library Service Continuing Education listserv; while respondents were asked for their general position, 
the survey was open to all levels of library staff. The survey consisted of 13 primarily closed-ended ques-
tions, with all questions optional and most including the option for respondents to elaborate on their 
choices or write in their own choices (see appendix for survey questions). 
  
RESULTS 
 A total of 189 surveys were started over a period of two weeks. For 24 of these, no questions were 
answered, and the following data are based on the 165 surveys for which at least one question was an-
swered (the bases for questions vary, as not all respondents answered all questions). One hundred sixty-
three respondents answered the question of their role within their library. Thirty-nine were branch man-
agers, 19 library directors, and 9 training or development staff; 97 entered other job titles involved in 
access, reference and instruction, youth services, adult services, systems and information technology, 
circulation, cataloging, marketing and outreach, and administration. Seventy-nine respondents report 
working in a rural library, while 26 report working in a library system that includes rural branches. 
 One hundred thirty of the 163 respondents indicated that digital staff training tools are in use at 
their library. Of the remainder who do not use digital staff training tools, 9.15% indicated that they want 
to use them in the future; the remaining 5.88% do not have such plans. Having answered questions on 
their role within the library, their library’s urban or rural location, and the inclusion of language on staff 
development in their library’s mission statement or other documents, respondents whose libraries do 
not use digital staff training tools were sent to the conclusion of the survey. 
 Among those who do use digital staff training tools, webinars were the most popular format, 
with 88.33% of respondents indicating that live webinars are in use at their library, and 81.66% report-
ing the use of asynchronous or recorded webinars (total responses add to more than 100% because re-
spondents were able to select more than one tool). Other popular tools were training courses (67.50%) 
and archives of library documents (65.00%). Write-in responses included database training manuals 
provided by those databases, and practicing or roleplaying with the library’s online reference service 
(Table 1). 
 
Table 1: Digital Staff Training Tools Used (n=120)  
The Southeastern Librarian Vol. 69, No. 2 J. Herring 
Training tool Number of responses Percentage 
Live webinars 106 83.33% 
Asynchronous webinars 98 81.66% 
Training courses 81 67.50% 
Archives of library documents 78 65.00% 
Podcasts 20 16.66% 
Quizzes 13 10.83% 
Games 7 5.83% 
Other 7 5.83% 
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 In response to the question of why their libraries had chosen to use digital staff training tools, 
respondents’ answers coincided strongly with the concepts that emerged in the literature review. Time 
taken from day-to-day work to attend live training events, the cost to travel or bring in presenters, and 
distance of rural libraries from conferences and other training events were all factors in the decision to 
use digital staff training tools (Table 2). 
 
Table 2: Reason for  Choosing to Use Digital Training Tools (N=120)  
 Of the 120 participants who responded to this question, all but 26 selected multiple answers to 
the question of why digital staff training tools were in use at their library. When asked in the next ques-
tion to select a primary reason, 46.02% indicated that time constraints were the primary obstacle to face-
to-face training that had led to the use of digital training. Cost of face-to-face training was still a signifi-
cant reason to use digital training, chosen by 23.89% of respondents. Two of the 15 respondents who 
selected Other stated that variety of available topics was their primary reason, and one could not choose 
a single reason and wrote in “all the above.” 
 Taking a more granular look at why particular digital staff training tools were chosen, similar 
themes were seen.  Open-ended responses to the question of why live webinars were chosen for staff 
training showed, again, that time was a primary reason, particularly in enabling staff coverage of other 
library functions. As with digital tools overall, respondents frequently mentioned that online training 
provides access to a greater variety of topics and experts than is available from their library’s face-to-face 
training capabilities; this type of response includes time, cost, and distance aspects as obstacles to ob-
taining a variety of training. With this particular format, the possibility of participation and interaction 
was cited by 21.43% of respondents as a reason for its use, coded under learning type reasons. 
 Time factors, particularly the convenience of scheduling training time around staff duties, were 
cited by 77.65% of respondents to the question of why asynchronous webinars were in use at their librar-
ies. Several noted that small staff size, or staff comprised of mainly part-time employees, made schedul-
ing live and face-to-face training difficult; in fact, more than one noted that rather than incorporating 
scheduled training time, recorded webinars “allow staff to multitask” by watching webinar recordings 
during a slow period at the circulation desk. 
 Although online archives of library policies, manuals, and other documents appear to have dif-
ferent uses than webinars, their utility to the respondents can still be coded with the same themes. Sev-
eral respondents mentioned that these archives of documents support consistency of training and library 
practice, both in orienting new hires and refreshing the training of existing employees. The importance 
of consistent training across all locations and employee types can fall under the category of distance as 
an obstacle to staff training. There is also a time element to the utility of online archives of library docu-
ments as a staff training tool: respondents mentioned that this format was chosen because it is available 
any time, and enables distributing updated policies and other information to part time or seasonal staff 
whose schedules may not allow attendance at face-to-face staff meetings or development events. One 
respondent mentioned that search functions of online documents also save time in locating information, 
compared to a collection of printed documents. A cost element emerged as well, with two respondents 
mentioning that having policies online for staff reference saves paper compared to a binder of printed 
policies, and allows them to be used as online handouts in face-to-face training events rather than 
printouts. 
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Reason Number of responses Percentage 
Time 94 78.33% 
Cost 74 61.66% 
Distance 64 53.33% 
Learning Types 44 36.66% 
Other 18 15.00% 
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 As with archives of documents, respondents indicated that the choice of online training courses 
addressed a particular training need, but that the overarching reasons for digital training tools are still 
relevant. Of the 61 respondents who selected this option, 28 gave answers showing that training courses 
are used to offer specialized and in-depth development for staff needing skills in a particular task or area 
of library work. Related to this, others mentioned that face-to-face staff training events happen infre-
quently or cover more general topics, so that online training courses allow them to study topics and ma-
terials beyond general library tasks. Another benefit of training courses is that they allow accountability. 
One respondent whose library uses Niche Academy mentioned that it “provides an easy interactive way 
to share material while checking for comprehension”; others mentioned that supervisors can check staff 
progress on specific courses or gather certificates of completion in order to fulfill training requirements; 
one simply said “so they can keep in [sic] eye on us.” 
 Although quizzes, games, and podcasts were not popular choices, the responses to this question 
did reveal their place within an overall staff training and development program. Quizzes not only form a 
component of training programs, but also play a role in both planning and evaluating training programs. 
Eight of the 11 respondents whose libraries use quizzes for staff training mentioned that they are used to 
reinforce and test information retention of other training tools; four mentioned that quizzes are used to 
evaluate future staff training needs and effectiveness of past training methods. Four of the six respond-
ents using games in staff training also mentioned information retention; two also mentioned the related 
issue of staff engagement in the training process.  As with every surveyed method of digital staff training, 
the convenience of podcasts in fitting into staff schedules was of key importance, with nine of the 17 re-
spondents mentioning their convenience and availability.  The benefit of the relative newness of pod-
casts as a media form also emerged from the responses, with three stating that podcasts offer current 
information, that they can be accessed on a variety of devices, that students request or recommend them, 
and that they are “Up to date with today’s times.” 
 Cost as a factor in access to staff training was evident in responses to the question asking for 
sources of digital training materials (Table 3). 
 
Table 3: Sources of Digital Training Materials (N=94)  
 
 Free-to-access materials were pre-eminent; of the 94 respondents who answered this question, 
all but nine indicated that free materials are among their sources of their digital training, and 35 of those 
indicated that it was their only source of digital training materials. Sources of free online training includ-
ed mainly those produced by library organizations, including Georgia Public Library Service, Georgia 
Library Association, Georgia Public Information Network for Electronic Services (PINES), and Georgia 
Library Learning Online (GALILEO).  Publishers, trade publications, and vendors of library materials, 
such as Booklist and Baker and Taylor, were also listed as sources of free training material, as well as 
videos on more general training topics such as customer service found on YouTube, WebJunction, Fire-
spring, Skillsoft, and Tech Soup. Training materials produced in-house by library staff could also be seen 
as a product of cost as a barrier to training, if they are produced as part of the normal operation of the 
library or assigned duties of employees. In regard to purchased training material, 18 of 31 respondents 
whose libraries purchase materials mentioned subscriptions to online learning platform Lynda.com. One 
described sending the library’s dedicated training staff person to a “train the trainer” event hosted by 
Disney, and subsequently delivering the training to the full library staff: although not a free training tool, 
nevertheless a method of reducing training costs. 
 In examining the institutional framework supporting staff training, the survey data shows that 
89.74% of respondents’ libraries mention staff training in the mission statement, employee manual, or 
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Free-to-access online materials 85 90.43% 
Produced by the library 44 46.81% 
Purchased by the library 40 42.55% 
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other library documents.  In addition, 57.55% of respondents’ libraries have some requirements for 
types, topics, or amount of digital training.  A total of 29.41% indicated that staff are required to access 
certain training elements, and 20.59% indicated that staff are required to accumulate a certain number 
of hours or other time span of digital training. In keeping with the difficulty of scheduling staff training 
around regular library tasks as discussed above, only 9.56% of respondents stated that staff are required 
to participate in specific live online training events. Similarly, flexibility was mentioned in response to 
this question and others regarding the choice of digital training; responses show it is more common for 
libraries to require a certain amount of training take place, but the schedule and format is left to the staff 
members’ decision. 
 The necessity of staff initiative in accessing training was also evident in responses to the ques-
tion of who at the library is responsible for selecting and planning digital training. Only 22.81% of re-
spondents’ libraries employ a dedicated training staff member; in 35.09% of libraries, it is part of the 
director or branch manager’s responsibilities, and in a further 35.09% it is left to the initiative of the staff 
members themselves. The 7.02% of respondents who selected Other mentioned human resources staff, 




 Collecting data not only from rural public library staff but also from respondents working in li-
braries that are neither rural nor public, this study both confirmed themes from the literature review 
regarding the obstacles to rural public library staff training, and revealed new information on the utility 
of digital staff training tools that is particularly relevant to rural libraries. Among the factors of time, 
cost, and distance as barriers to accessing staff training in rural libraries, none had appeared or been 
addressed as more common or significant in the literature. However, respondents to this study consist-
ently mentioned time, convenience of access, and flexible scheduling in response to questions regarding 
why digital training generally, or particular tools specifically, were in use at their libraries. 
 Although the three factors of time, cost, and distance were considered separately in the survey, it 
is clear from responses that they are in fact closely intertwined; responses frequently cited or implied 
more than one factor. Real, Bertot, and Jaeger (2014) mentioned that rural public library budgets tend 
to lag behind those of urban libraries, due to a smaller or lower-assessed tax base that forms the basis of 
library funding. As a result, rural public libraries lack the budget not only for purchasing training materi-
als or bringing in outside trainers, but for paying travel and registration costs for staff to attend confer-
ences; or for hiring sufficient staff to incorporate training and development as a part of employee’s regu-
lar tasks, rather than multi-tasking or watching webinars during slow times. Similarly, a library whose 
staff numbers are low enough so that training and development must be multi-tasked is not likely to be 
able to construct schedules allowing time away to travel to training events. In these situations, cost fac-
tors affect time factors and distance factors. 
 Another theme from the literature reinforced by survey answers is the ability of digital training 
to serve different learning styles. Several respondents mentioned the importance of learning by doing; 
staff training with digital tools allows them “to remain current on the latest technology,” including plat-
forms, formats, and devices, a result also discussed by MacNaughton and Medinsky (2015), particularly 
in regard to the steep learning curve faced when onboarding new staff. 
 Given the difficulties of increasing public library budgets and, therefore, staffing and ability to 
travel, digital training tools provide a way to create or enhance training and development programs and 
improve employees’ abilities to serve library users. Two new themes emerged from examining the study 
responses: consistency and variety. While Murphy (2018) had noted the strength of digital training in 
creating consistent outcomes in patron services, several respondents wrote in that digital tools allow 
consistency in the training offered and information distributed to staff, particularly in a library system 
with multiple locations. 
 The variety of training topics available online and the ability to take advantage of resources and 
knowledge beyond that of an individual library and its staff is an important aspect of digital training. 
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One respondent to the present survey noted that with online training materials available from the state 
public library service and online training websites, “there is no need to reinvent the wheel!” Another re-
sponded “There are online and digital resources that are of very high quality and provide expertise out-
side of our individual skill sets.” The consistency of message and variety of topics made possible by digi-
tal training tools are particularly important to rural public libraries that lack the budget to employ spe-
cialized staff and enable staff to travel to face-to-face training events. 
 Multiple respondents to the present survey mentioned that their libraries aimed to create a 
“culture of learning,” and the fact that most of respondents’ employers include staff training and devel-
opment in their institutional documents seems to bear this out. However, the large number of libraries 
that rely on employees’ own initiative to access digital training could show a need for a more purposeful 
and directed training and development program, in order to maximize the limited training time and 
funding that is available. In line with the findings of this survey, a 2019 survey of Georgia public libraries 
by Knight, Moxley, Snoddy-George, and Stricker found a positive correlation between the presence of a 
designated staff member overseeing continuing education and a more digitally literate workforce. Their 
survey also found that rural libraries are less likely to employ a designated continuing education staff 
member, causing their staff to lag behind in digital literacy. 
 Libraries with small staff numbers, as many rural public libraries tend to be, cannot be expected 
to hire a full-time training employee; however, a formalized development plan could be implemented for 
individual employees as part of periodic employment reviews. Formally incorporating digital training 
into staff tasks would take advantage of the breadth of specialized topics for different interests and job 
positions that was noted by many respondents as a reason to use digital training tools, allowing rural 
libraries with small staff numbers to better serve patrons. Including training tasks among routine staff 
duties would also signal organizational support for library employees’ individual professional develop-
ment in the field despite the physical isolation from colleagues that often exists in rural libraries. 
 Several respondents noted that continuing education was encouraged as part of periodic em-
ployee reviews, and the progress tracking and creation of completion certificates incorporated in online 
courses could reduce time investment of supervisors, who often wear many hats at small, rural libraries. 
Incorporating these tracked or confirmed digital training tools could also address the difficulty men-
tioned by one respondent in maintaining a record of professional development. 
 Another tool to promote the culture of learning that many respondents indicated is important to 
their libraries is the use of digital tools that encourage staff engagement and buy-in. Online quizzes and 
games were mentioned by several respondents as useful in engaging staff in planning and carrying out 
training activities. Ullah (2014) and Green and Cifuentes (2008) both noted the ability of online discus-
sion boards to facilitate engagement and knowledge retention among library staff; one survey respond-
ent mentioned a similar tactic, with all library staff engaging with a recorded webinar as their schedules 
allowed, followed by a face-to-face discussion of the webinar’s contents. The capacity for discussion in 
live webinars made it a strongly preferred choice among survey respondents as well. Incorporating staff 
interaction and opportunities for discussion, whether online or face-to-face in tandem with online activi-
ties, would seem to be an important tool for acquiring and retaining training information, as well as for 
building rapport and workplace culture among employees without frequent face-to-face interaction. 
  
CONCLUSION 
 While making no recommendations for best practices, this survey does capture information on 
ways that digital tools are being used to address the difficulties library staff face in accessing training and 
development, and particular strengths of different tools and methods. For rural libraries hampered by 
small budgets, small staff numbers, and physical isolation from conferences and other library events, 
digital training tools not only provide access despite these barriers but also make available a greater 
breadth and depth of topics and material than is physically accessible.  With many rural libraries serving 
as information hubs for their small communities, this greater variety in staff training benefits library 
patrons by promoting a wide breadth of staff knowledge and skills regardless of small staff numbers. 
 Nevertheless, a successful digital training program involves more than allowing library staff ac-
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cess to online webinars, courses, and forms.  The culture of learning that many libraries aspire to create 
among their staff requires human involvement, in the form of institutional support, managerial guid-
ance, and collegial interaction. Different training tools can be used to address specific informational 
needs and access difficulties, and above all provide an opportunity to promote staff engagement with 
important topics and information in the wider field of libraries, with their coworkers and colleagues at 
remote locations, and with the role of their library as a community organization. 
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You are being asked to participate in a survey research project entitled “Digital Training in Rural Public 
Libraries,” which is being conducted by Jenny Herring, a student at Valdosta State University. This sur-
vey is anonymous. No one, including the researcher, will be able to associate your responses with your 
identity. Your participation is voluntary. You may choose not to take the survey, to stop responding at 
any time, or to skip any questions that you do not want to answer. You must be at least 18 years of age to 
participate in this study. Your completion of the survey serves as your voluntary agreement to participate 
in this research project and your certification that you are 18 or older. 
 
Questions regarding the purpose or procedures of the research should be directed to Jenny Herring at 
jenherring@valdosta.edu. This study has been exempted from Institutional Review Board (IRB) review 
in accordance with Federal regulations (IRB #03904-2019). The IRB, a university committee established 
by Federal law, is responsible for protecting the rights and welfare of research participants. If you have 
concerns or questions about your rights as a research participant, you may contact the IRB Administra-
tor at 229-253-2947 or irb@valdosta.edu. 
 
1. What is your role within your library? 
_ Library Director 
_ Branch Manager 
_ Training or development staff 
_ Other: 
 
2. Is your library located in: 
_ An urban area (a city or town that has a population of greater than 50,000 inhabitants, or the urban-
ized area contiguous and adjacent to such a city or town) 
_ A rural area (a town or area that does not fit the above criteria for an urban area) 
 
3. If you are answering for a multi-branch library system, is every branch in your system located in the 




4. Does your library use digital training tools or methods? 
_ Yes 
_ No, but we would like to [Skip to question 11] 
_ No, and we do not plan to [Skip to question 11] 
_ I prefer not to answer this question 
 
5. What digital training tools are in use at your library?  (Select all that apply.) 
_ Live webinars (online video training that takes place at a scheduled time) 
_ Asynchronous webinars (online video training that can be accessed at any time) 
_ Podcasts 
_ Games 
_ Online archives of library policies, procedures, and other staff informational documents 
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Loop and merge to: 
6. Why has your library chosen to use [responses selected in question 5]? 
 
7. What is the source of these materials? Please describe in the comments section below. 
_ Free-to-access online materials 
_ Produced in-house by library staff 
_ Purchased by the library for the use of its staff, for example an organizational membership to 
Lynda.com 
 
8. Why has your library chosen to use digital training tools? ( Select all that apply). 
_ Cost reasons (for example the cost of bringing a trainer or presenter to the physical library is outside 
the library’s budget) 
_ Time reasons (for example library staff cannot all take time off at once to attend a training session) 
_ Distance reasons (for example no professional library conferences are within reasonable traveling dis-
tance) 
_ Learning type reasons (for example staff retain information better following webinars) 
_ Other: 
 
9. Who at your library is responsible for selecting and planning digital training? 
_ The library director or branch manager 
_ A training librarian or other designated staff member 
_ Staff access training tools and materials on their own initiative 
_ Other: 
 
10. Does your library require digital staff training?  ( Select all that apply.) 
_ Staff are required to attend certain live online events 
_ Staff are required to access certain training elements 
_ Staff are required to accumulate a certain number or time of digital training elements 
_ No requirement 
_ Other: 
 
11. Is staff training and/or development mentioned in your library’s mission statement, employee manu-




12. Is there anything else about the use of digital training tools that you would like us to know? 
 
Thank you for your participation in this survey.  Your answers have been recorded. 
 














Just a Few Miles South: Timeless  
Recipes from Our Favorite Places 
 
Ouita Michel 
Edited by Sara Gibbs 
and Genie Graf 
Lexington: University Press  
of Kentucky, 2021 
ISBN: 9781950564095 
200 p.  $24.95  (Hbk) 
 
Ouita Michel maintains that 
“food is love.”  She says it all the time and signs 
letters that way.  As Silas House says in the book’s 
foreword, “love is present in every recipe in this 
book, whether she is talking about her mother’s 
sandwiches or the profound attachment she feels 
to Kentucky.” 
 Ouita Michel is a six-time James Beard 
Foundation Award nominee, including nomina-
tions for Best Restauranteur and Best Chef South-
east.  She was a guest judge Bravo’s Top Chef se-
ries. She operates restaurants in Kentucky: Wal-
lace Station near Midway, Windy Corner, off the 
scenic Paris Pike in northern Fayette County, both 
sandwich shops, and the Midway Bakery and Café. 
Many are recipes served at Smithtown Seafood 
and Zim’s Café, a diner but began at the Holly Hill 
Inn, Chef Michel’s first restaurant.  
 For this book, Sara Gibbs, a chef as well as 
a recipe writer and editor who lives in Central 
Florida, tested, and re-tested recipes making sure 
that they would work in a home kitchen. The reci-
pes went to a group of folks who were asked to 
prepare the dishes in their home kitchens.  After 
feedback, the process was repeated until the result 
was a group of recipes that were well tested, rock 
solid, and readily consumed.  Brenna Flannery’s 
illustrations, were inspired upon the recipes and 
from whence they came. 
 Genie Graf is the special projects director 
at the Ouita Michel Family of Restaurants and 
lives in Midway, Kentucky. 
 All the recipes reflect the influence of the 
author’s Kentucky.  The breakfast recipes are most  
enticing.  The buttermilk biscuits (recipe in book) 
are a tradition and served at all meals, not just 
breakfast. They would be delicious, and with coun-
try ham, and with sorghum butter (recipe in the 
book), a great counterpart to the saltiness of the 
ham. 
 Another recipe that reads as something 
enticing is a country ham, apple, and cheddar 
quiche.  With an all-butter pie crust, freezing the 
crust eliminates the need to blind-bake.  Having 
country ham and apples on hand, the quiche is 
easy to put together quickly (and is something this 
reviewer is longing to taste). 
 Another recipe that would be scrumptious 
during summer is Chef Michel’s Bourbon Tomato 
Jam.  This version uses canned tomatoes so one 
could have it all year round. The flavors of bour-
bon and tomato are compatible.  This would pair 
well with country ham, meatloaf, and turkey on 
biscuits or sandwiches. 
 No cookbook review would be complete 
without including a burger and a description of 
some desserts. Wallace Station’s Big Brown Burg-
er was reviewed briefly by Guy Fieri on his series, 
Diners, Drive-Ins and Dives on the Food Network.  
He rated the Big Brown Burger as one of his top 5 
burgers of all time.  While the burgers are cooking, 
lay the bun out and cover both sides with two ta-
blespoons of Mornay sauce.  Cover one side with 
one ham slice and the other side with two strips of 
bacon.  Warm both sides in a skillet, meat side 
down until the Mornay sauce melts. To the bottom 
half of the bun, add a burger and two tomato slic-
es.  Cover with the top burger and serve immedi-
ately. 
 The desserts offered include the Glazed 
Lemon Bars, Danger Brownies, to which custom-
ers say it can take them two days to finish a Dan-
ger Brownie, eating a little square at a time, 
Cheesecake Brownies, the very interesting Cran-
berry Streusel Bars, and the Chocolate Bourbon 
Pecan Pie Bars.  There are also recipes for pies, 
but this reviewer is too gorged from reading to 
describe them here.   
 Please do yourself a favor and look at the 
book itself, or better yet, purchase it.  
 
J. W. McRee, Florence County Library System 
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Making Music in Music City: Conver-




Knoxville: University of    
Tennessee Press, 2021 
ISBN: 9781621906445  
218 p.  $34.95  (Hbk) 
 
Cumberland University Soci-
ology professor John Markert 
authored Making Music in 
Music City by conducting more than 100 inter-
views with music industry professionals in Nash-
ville, Tennessee. Reaching out to producers, pub-
lishers, song writers and management, Markert 
collected and provided insights through his re-
search for those of us who find the business of mu-
sic elusive.    
 At the beginning of his narrative Markert 
invited Don Cusic of Belmont University to set the 
historical stage for the birth and growth of Nash-
ville’s title as “music city.” “It is not really a Nash-
ville sound but rather Nashville sounds that make 
it known all over the world as Music City U.S.A.”  
Nashville is the “Capital of Country Music” but it 
is much more than that. In Nashville there are 
musicians, songwriters, producers, executives and 
others involved in pop, rock, jazz, rap, classical, 
gospel and contemporary Christian music” (p.1). 
 Additional information in the appendix 
will appeal to individuals who see themselves 
needing names and places to research in music 
publishing, producing, recording, distributing and 
promoting music.  Additionally, the Notes and 
Index provide topical guides to helpful research. 
Recommended to public and music libraries.  
 
Carol Walker Jordan, Ph.D., MLIS  
 
Margaret Murray Washington: The 
life and Times of a Career Clubwoman 
 
Sheena Harris 
Knoxville: University of 
Tennessee Press, 2021 
ISBN: 9781621906193  
210 p.  $55.00  (Hbk) 
 
Why did Sheena Harris choose 
to research and compile a biog-
raphy of Margaret Murray 
Washington?  In the Introduc-
tion, Harris states: “This is the 
first biography of Margaret 
Murray Washington. Outside of 
the occasional mentions when 
discussing club work or (her 
husband) Booker T. Washing-
ton, there is not a single monograph on her life…to 
be sure, the life of Washington is an American sa-
ga that broadens our understanding of race in 
America, higher education, black organizations 
and the larger Civil Rights Movement” (p.3). 
 Why is Margaret Murray Washington held 
up as a leader who opened doors to many of her 
fellow women of color?  Consider her leadership 
roles as a college principal, founder and president 
of the Tuskegee Woman’s Club, the National Fed-
eration of Afro-American Women, the National 
Association of Colored Women, the Alabama Fed-
eration of Colored Women, the Southern Federa-
tion of Colored Women and the International 
Council of Women of the Darker Races of the 
World” (p.147). 
 Throughout the author’s research find-
ings, Sheena Harris found important leadership 
skills utilized by Margaret Murray Washington to 
educate, motivate, and integrate her beliefs in the 
strengths and abilities of women of color.  Born 
into a time when her mother was a slave and her 
father was absent from the home, there arose a 
deep understanding of Margaret’s social and polit-
ical boundaries constraining women’s rise to lead-
ership in the Jim Crow era. Yet, through persis-
tence and a belief in the power of uplift (her lead-
ership concept) and a desire for personal fulfill-
ment, Margaret Murray Washington rose to be-
come a beloved national figure.  
 A Conclusion on p. 147, Notes on p. 155, 
and a bibliography on p. 191. Shenna Harris pro-
vides excellent notation for research. Recom-
mended for women’s studies resource materials, 
for academic libraries, and archival collections. 
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Patriots in Exile: Charleston Rebels in 
St. Augustine during the American 
Revolution 
 
James Waring McCrady and 
C.L. Bragg 
Columbia: University of  
South Carolina Press, 2020 
ISBN: 9781643360799  
248 p.  $29.99  (Hbk) 
 
Few know details of the after-
math of the May 1780 capture 
of Charleston, South Carolina by British and loyal-
ist forces.  Authors James Waring McCrady and C. 
L. Bragg joined intellectual forces to uncover an 
historical phenomenon of exile of American citi-
zens.   
 According to McCrady and Bragg, British 
soldiers in Charleston arrested sixty-three paroled 
American prisoners and transported them to the 
Royal Exchange and Customs House in Charles-
ton.  From there they were transported by boats to 
an armed ship going to the borderland town of St. 
Augustine, Florida.   
 Those arrested and exiled were elite 
Southerners including tradesmen, artisans, prom-
inent citizens, military officers—among them 
three signers of the Declaration of Independence.  
Interestingly the majority of the exiles knew each 
other and their families.  
 McCrady and Bragg conducted extensive 
research partially driven by their interests in their 
ancestors who were among the exiles. Document-
ing the times spent in St. Augustine between exile 
from Charleston and the ultimate return to 
Charleston allowed them to learn more of the sto-
ries they heard from their families.  
 McCrady and Bragg documented sixty-
three individuals with extensive biographical re-
search and data comparisons that illuminate both 
the exiled times and the loss and destruction of 
homes and careers of those exiled.  
 Recommended for academic and public 
Libraries, for historical collections and archival 
societies. 
 
Carol Walker Jordan, Ph.D., MLIS 
 
 
Roadside Americans: The Rise and Fall 
of Hitchhiking in a Changing Nation  
 
Jack Reid  
Chapel Hill: University of  
North Carolina Press, 2020  
ISBN: 9781469655000  
264 p.  $29.95  (Hbk) 
 
In this masterful work of social 
history, Jack Reid provides a 
sweeping account of the practice 
of hitchhiking (mode of trans-
portation where roadside travelers solicit and ac-
cept free rides from passing motorists) as a wide-
spread custom in American society from its emer-
gence in the 1920s to its decline during the late 
1970s and 1980s. Roadside Americans does not 
merely chronicle the history of hitchhiking but 
thoroughly examines this practice within the 
broader context of national history. As Reid ob-
serves, “Because ride solicitation intersects with so 
many aspects of American life, we can see the rise 
and eventual fall of hitchhiking during the twenti-
eth century as a manifestation of wider social, eco-
nomic, and cultural transformations” (p. 180). 
This approach enables the reader to understand 
how hitchhiking became mainstream during the 
hardships of the Great Depression and WWII but 
virtually vanished with the ascendance of New 
Right values like self-reliance and stalwart indi-
vidualism. 
 Throughout this time period, acceptance 
of this practice ebbed and flowed with changing 
circumstances and impressions of ride solicitation. 
At the heart of this complex evolution were shift-
ing degrees of social trust and cooperation, neces-
sity, thrill-seeking, and personal safety concerns. 
Roadside Americans analyzes this tension be-
tween acceptance and opposition to ride solicita-
tion through three lenses: the perceptions and 
experiences of hitchhikers and accommodating 
motorists, discussions about the practice within 
the media, and the actions of public officials 
charged with ensuring roadway safety. While 
Roadside Americans documents the overall trajec-
tory of hitchhiking acceptance during this period 
of examination, the author avoids the pitfall of 
overgeneralization by meticulously highlighting 
nuances in views.  




 The fundamental purpose of this study is 
to answer the question, “Why did the once ubiqui-
tous act of soliciting rides from a passing vehicle 
lose acceptance?” (p. 2). Reid refutes the common 
assumptions that there was no longer a need or 
that the practice became too hazardous by estab-
lishing that ride solicitation was still popular dur-
ing the 1960s and early 1970s with prevalent auto-
mobility and that acts of violence committed 
throughout this period of examination prove that 
“thumb tripping” always bore a risk for hitchhiker 
and motorist alike. Above all other considerations, 
he convincingly demonstrates that the public’s 
perceptions about personal safety, risk aversion, 
and individualism eventually prevailed while so-
cial trust and cooperation (which had made this 
widespread practice possible) disintegrated during 
the 1980s and has never recovered. Even with the 
recent emergence of ride-sharing companies like 
Uber and Lyft, the author astutely notes that these 
monetized services are fundamentally different 
from the randomness of traditional hitchhiking 
because they provide passengers with user scores 
and reviews of their drivers to cater to modern 
Americans’ concerns about personal safety. 
 Arguably the greatest attribute of this 
book is its sheer diversity. Reid’s scope is not lim-
ited to the experiences of people from one or two 
backgrounds but attempts to capture as many 
walks of life as possible. From beginning to end, 
he painstakingly illustrates how various de-
mographics (age, race, gender, social class, and 
sexuality) uniquely shaped every hitchhiker’s ex-
perience. High schoolers, Native Americans, and 
gay men are among the varied cast of actors fea-
tured throughout this inclusive history. Further-
more, every region is represented, including the 
southeastern United States. Of particular interest 
to this readership are the challenges that African 
American hitchhikers faced in the Jim Crow 
South. Considering the author’s laborious efforts 
to reconstruct this comprehensive history, he can 
take pride in knowing that Roadside Americans is 
aptly titled. 
 No less impressive is the breadth and 
depth of research that went into the book. The 
extensive list of newspapers in the bibliography 
alone is staggering. It is apparent that Reid re-
viewed every relevant source he could find to write 
this monograph. There is, however, one critique. 
Researchers interested in consulting the source(s) 
that informed his discussion of the 1968 presiden-
tial election and the resulting realignment of 
American politics (pp. 151-152 and endnote #69) 
will find that they are not provided in the endnote, 
which is undoubtedly a simple oversight in an oth-
erwise judiciously cited work.  
 This minor criticism by no means discred-
its the overall quality of this scholarly tour de 
force. Despite the numerous layers of this complex 
history, Reid adroitly navigates them all in a lucid 
and organized manner. Scholars and general read-
ers interested in learning about the bygone era of 
hitchhiking in the United States or reexamining 
major themes of 20th century American history 
through this fresh perspective will find Roadside 
Americans: The Rise and Fall of Hitchhiking in a 
Changing Nation an illuminating and innovative 
addition to the body of social history literature. 
 
A. Blake Denton, The University of Arkansas at 
Monticello 
 
Sharks in the Shallows: 
Attacks on the Carolina 
Coast 
 
W. Clay Creswell   
Columbia: University of  
South Carolina Press, 2021 
ISBN: 9781643361802  
184 p.  $19.99  (Pbk) 
 
Most North Carolina families 
have a history of visiting the beaches along the 
North and South Carolina coasts. Some own 
homes there and others rent houses for parts of 
the summer to gather for a traditional or annual 
beach trip. Among the sea creatures that are well 
known to most family members are the jellyfish, 
the sea gulls, the dolphins and the sharks. A son in 
our family expressed his opinion of the sharks by 
saying, “The sharks stay in the water and I stay on 
the beach!”  
 Fear of sharks is well founded as W. Clay 
Creswell tells us in Sharks in the Shallows Attacks 
on the Carolina Coast. “Oceans are home to some 
five hundred species, and of those, fifty-six are 
known to reside in or pass through the waters off 
the coast of both North and South Carolina…at 
any time waders, swimmers, and surfers enjoying 
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these waters may be within just one hundred feet 
of a shark.” However, he goes on to assure us 
through his research that “attacks on humans are 
extremely rare” (cover). 
 Add to the assurance that shark attacks on 
humans are rare, Creswell gives evidence that 
sharks “keep our oceans clean” and “bring balance 
to our oceans.” His chapters hold tremendous ad-
vice and factual assistance to help us understand 
these ocean creatures. He says “all sharks, regard-
less of size should be admired, appreciated and 
respected for their beauty, for their survivability, 
for the important role that they play in the 
world” (p.3). 
 Chapters cover particular research related 
to shark attacks, causes of death in coastal waters 
of the Carolinas, and specific Carolina shark at-
tacks from 1817-2019.    
 Recommended for public libraries, marine 
libraries, and science collections.   
 
Carol Walker Jordan, Ph.D., MLIS  
 
They Called Us River Rats: The Last 
Batture Settlement of New Orleans 
 
Macon Fry 
Jackson: University Press of 
Mississippi, 2021 
ISBN: 9781496833075  
232 p.  $25.00  (Hbk) 
 
There has always been an allure 
to living on water in a sailboat, 
a yacht, a ship, a homemade 
raft, or a pleasure cruiser. The 
adventures of living on water is real to Macon Fry 
as he shares his fascinating experiences living on 
the Batture Settlement of New Orleans in They 
Called Us River Rats: The Last Batture Settle-
ment of New Orleans. 
 Fry’s boyhood summers of the ‘60s were 
spent in a cabin on the Rappahannock, a tidal 
stream off the Chesapeake Bay in Virginia. Fry 
says, “the Rappahannock taught me that rivers are 
places where days are long and punctuated by the 
rhythm of waves and storms…Riverbanks and 
mud flats were places to find and catch things and 
sometimes eat them…” (p.xii). His fascination 
with the outdoors and rivers grew into a love he 
held within himself.  
 Fry explains when he chose to look for a 
place to begin his life after college he discovered 
the Batture settlement of New Orleans. A thin line 
of land between the Mississippi River and New 
Orleans was home to “river rats” that Fry joined 
and became immersed in the ways of those people 
who braved the elements of the water and the 
weather to make a life.  
 Fry’s writings and story-telling are fasci-
nating reading. There are many photographs of 
the houses on stilts, other “river rats” and their 
families, camp housing of varied structures, draw-
ings of the Camps (assigned spaces for dwellings) 
along the Batture and facing the Mississippi. Fry 
draws upon his years of writing, to compile the 
stories of his experiences as well as his interviews 
with dwellers in the Batture—fortune tellers, faith 
healers, and wild bird trappers. They Called Us 
River Rats is delightful reading and recommend-
ed for school, academic, public, and science librar-
ies. 
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SELA Summer Conference  
 
 The 2021 SELA Summer Conference will 
be held virtually August 5-6, 2021. Our theme is 
Envision the Future. W hile w e w ould love 
to see each other and acknowledge that life is get-
ting back to a new normal, we also recognize that 
library budgets may be strained and COVID-19 
variants are still circulating the region. SELA 
members are invited to Envision the Future and 
join us for our summer conference via Zoom. Reg-
istration is $30 for members, and all early regis-
trations include a copy of Joshilyn Jackson’s 
Mother May I. Early non-member registration is 
just $40 and includes a copy of Mother May I and 
a year’s membership to SELA. Conference login 
information will be sent out to registrants the 
week of conference. 
While the conference is all online 
– we do have an outstanding 
lineup of sessions and a fabulous 
keynote waiting for YOU! Joshi-
lyn Jackson, New York Times and 
USA Today bestselling novelist is 
our keynote speaker. She is the 
author of ten books, including 
Mother May I and Never Have I 
Ever. Her work has been trans-
lated into more than a dozen languages, and Jack-
son is also an award-winning audiobook narrator. 
She writes page-turners that revolve around wom-
en’s issues and faith and justice issues. Jackson 
lives in Decatur, Georgia, with her husband and 
two children. 
 We also have a line-up of our peers willing 
to share with us lessons learned and tips for future 
endeavors. Check out the session information: 
 
Cancel or Contextualize?: The differing 
roles of libraries in social justice 
 The presence of a wide variety of re-
sources and points of view in libraries has long 
been considered a core value of the profession and 
a strength of the library as institution. However, it 
can also collide with the principle of inclusion, as 
many libraries contain something to offend every-
one, including racial and sexual minorities. This 
session attempts to start a discussion of three 
things: how libraries can handle controversial sit-
uations, including how this might differ based on 
library type, how libraries are messaging their 
principles, and what the role of white librarians 
should be within the social justice landscape. 
Hopefully, it will even provide an answer to the 
question of why a white male is talking about this 
in the first place. 
 
Academic Libraries and Athletics Pro-
grams: The Current State of Select Market-
ing and Development Partnerships 
 In this session, the author will draw from 
his forthcoming Southeastern Librarian article 
“Academic Libraries and Athletics Programs: The 
Current State of Select Marketing and Develop-
ment Partnerships” to present on five long-term 
marketing and development partnerships: Duke 
University, North Carolina State University, the 
University of Oklahoma, Pennsylvania State Uni-
versity, and Texas A&M University. In addition to 
providing updated accounts of these documented 
partnerships, the presenter will offer an analysis 
of the evolving nature of these relationships over 
time and practical applications for librarians in-
terested in establishing successful long-term mar-
keting and development partnerships at their in-
stitutions. 
 
Examining Library Patron Services & Out-
reach: The UNC Pembroke Experience 
 Like many academic libraries across the 
United States and in the world, the Livermore Li-
brary @ UNC Pembroke has experienced definite 
change as a direct result of the Covid-19 pandem-
ic. In the area of communications, the Livermore 
Library website has been changed to more effec-
tively “support, educate, and empower” our ever-
changing patron population.  
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 Specifically, in terms of communications, 
our Library website has become more “user 
friendly,” and our Director of Research and In-
structional Services has created several “how-to” 
videos to assist the students in understanding spe-
cific library resources, including our search engine 
ExLibris Primo as well as our electronic databases. 
In the area of instructional services, the pandemic 
has caused fewer instruction sessions at the class-
room and Research Services staff have experi-
enced fewer physical questions from students. De-
spite these challenges, the staff at the Livermore 
Library have endeavored to revise services in or-
der to help our patrons be successful and engaged 
learners.  
 How has the staff @ UNC Pembroke’s Liv-
ermore Library continued to provide services to 
support, educate, & empower students despite the 
challenges of the global pandemic? The answer 
can be found in taking stock of current services 
and “envisioning the future.” 
 
Sustainability and Programming 
 At the beginning of online-only engage-
ment, students gravitated to one program in par-
ticular: a discussion about Earth Day. In response 
to the robust discussion during that meeting, the 
idea to host a reading series about sustainability 
was developed. The planning process began dur-
ing the summer of 2020 and the first meeting oc-
curred in September 2020. This program has been 
operational for the past academic year and will 
run again this year. This presentation will cover 
how we planned the program, how we chose con-
tent, how we promoted the program, and what we 
learned and have changed about the program. 
 
The Semester of Kindness: A Library  
Program Encouraging Empathy on a  
University Campus 
 In Fall 2019, the University of South Ala-
bama’s Marx Library sought a way to encourage 
empathy on campus and in the community, as well 
as identify a unifying theme for the semester’s 
programming. Inspired by a recent “Week of 
Kindness” display at Starbucks, the Marx Library’s 
Public Relations committee initiated the Semester 
of Kindness, planning activities and displays 
geared toward encouraging students, faculty, and 
the rest of the South Alabama Community to re-
flect on the importance of practicing kindness and 
compassion toward others. The first activity asked 
people to write Notes of Kindness to be displayed 
in the library atrium. This display quickly became 
very popular, and the Marx Library Public Rela-
tions Committee used the momentum to plan oth-
er programs, including activities for the 9/11 Day 
of Service and Veterans Day, as well as a drive for 
the university’s food pantry. 
 The positive atmosphere created by the 
Semester of Kindness carried into Spring 2020, 
when the COVID-19 pandemic made the need for 
student engagement and empathy toward others 
stronger than ever. A year later, in Spring 2021 the 
Semester of Kindness was reimagined as the 
Spring of Connection, which included activities 
designed to encourage students to reach out to the 
library, the university community, and each other 
during a time when many students were feeling 
isolated and discouraged. 
 In this presentation, representatives of the 
Marx Library Public Relations Committee will dis-
cuss how the committee planned and implement-
ed the Semester of Kindness. The presenters will 
provide examples of programs that occurred dur-
ing this semester, including responses shared on 
the Semester of Kindness wall. They will discuss 
how the Semester of Kindness became a valuable 
model for student connectedness during the 
COVID-19 pandemic. Finally, the presenters will 
reflect on how the Semester of Kindness will influ-
ence future programs. 
 
#CiteNLM: Leveraging Librarians’ Skills to 
Improve Health Information on Wikipedia 
 In recognition of Wikipedia’s ubiquity as 
an information resource, the Network of the Na-
tional Library of Medicine (NNLM)’s editing cam-
paigns have engaged institutions and individuals 
across the country in collaborative efforts to im-
prove health information on Wikipedia. Leverag-
ing librarians’ research skills, these events aim to 
make Wikipedia a better, more evidence-based 
resource by adding citations and content using 
trusted National Library of Medicine resources. 
 To date, NNLM has hosted 7 #CiteNLM 
Wikipedia edit-a-thons: Spring 2018 (Rare Diseas-
es), Fall 2018 (Women’s Health), Spring 2019 
(Health Equity), Fall 2019 (Mental 
Health),  Spring 2020 (Preventive Health and 
Wellness), Fall 2020 ( Maternal and Infant 
Health), and Spring 2021 (Healthy Aging). These 
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events utilize a standard suite of technical ap-
proaches that form the foundation for outreach, 
instruction, participant engagement, and post-
campaign evaluation. Tools include a centralized 
informational and resource page, a Wikipedia-
integrated Outreach Dashboard to organize and 
track program participation, virtual training ses-
sions that introduces the project and editing ba-
sics, and an Organizer’s Guide to support institu-
tions interested in hosting local #CiteNLM 
events.   
 Across the 7 NNLM edit-a-thons, 425 edi-
tors have made 2,300 total edits on 656 articles. 
At a more granular level, it is noteworthy that 
while the first four campaigns saw high levels of 
interest and participation, the Spring 2020 cam-
paign was heavily impacted by the COVID-19 pan-
demic, which made it impossible for institutions 
to host local events and resulted in a decrease in 
both number of editors and total edits made.   
 Looking to expand the reach of #CiteNLM 
Edit-a-thons and educate more librarians on the 
importance of editing, NNLM is currently devel-
oping a Program in a Box entitled “Evaluating and 
Contributing to Health Information in Wikipedia” 
for faculty to facilitate a unit on Wikipedia for LIS 
students. Through this curriculum, students will 
gain insight into the value of Wikipedia as an in-
formation resource and build the skills and 
knowledge needed to evaluate and edit articles 
with a specific focus on health and medical topics. 
While the Program in a Box is designed for LIS 
programs, these materials can be modified for any 
audience or educational setting to teach infor-
mation and health literacies, develop critical eval-
uation skills, and connect learners with reliable 
health resources. 
 
Going Digital Under Pressure 
 Like most libraries, we were caught most-
ly unaware by the global COVID-19 pandemic. We 
closed to the public with the initial expectation 
that we would reopen within just a few weeks. We 
quickly realized that we could be closed much 
longer. We were left trying to figure out how to 
serve our patrons who were mostly stuck at home 
just like we were. How do you reach patrons who 
can no longer come to the library or even leave 
their homes? Since almost everyone has an elec-
tronic device available, it made sense to take ad-
vantage of that ubiquitous resource. But how do 
you transition traditional library programs and 
services to be digitally available? We will discuss 
the ways that our library took up the challenge to 
successfully meet our patron's needs. 
 
 As you can see, we have a full conference 
waiting for you. In addition to these great learning 
opportunities, we will also have a social hour, hear 
about SELA’s Centennial, and conduct SELA 
business. Don’t wait – register today! 
 
64th North Carolina Library 
Association (NCLA) Biennial 
Conference, a joint conference 
with SELA 
 We are now just a little over three months 
away from our 64th Biennial Conference, hosted 
jointly by NCLA and SELA (Southeastern Library 
Association). Registration for the conference is 
now officially open! As our theme says, we are be-
ginning to “S.E.E. the Future" in ways we never 
imagined. This year's conference will be very dif-
ferent from past conferences. This is the first bien-
nial conference NCLA has offered with a virtual 
component, a true hybrid conference. Our opening 
Keynote on Tuesday will be a LIVE VIRTUAL 
EVENT on Wednesday, October 20th. Miguel 
Figueroa, President and CEO of Amigos Library 
Services, will talk about "The Future From What 
We've Seen."  Unless the pandemic takes a turn 
for the worse and we are forced to go backwards in 
October, we will have some in-person events in 
Winston-Salem. On Thursday, our Ogilvie Lecture 
will be a LIVE Virtual Event that will be held in 
the Salem Ballroom for attendees who are able to 
travel to Winston-Salem; our speaker will be Kae-
trena Davis Kendrick, Dean of Dacus Library and 
Pettus Archives at Winthrop University. 
Kendrick's research interests include professional-
ism, ethics, racial and ethnic diversity in the LIS 
field, and the role of communities of practice in 
practical academic librarianship. The title of her 
lecture is "Not Staying, Not Leaving: Pathways 
from Low-Morale Experiences." Thursday evening 
The Southeastern Librarian Vol. 69, No. 2 SELA News 
 
41 
we plan to have some FUN with virtual trivia and 
an All-Conference Reception at the Benton Con-
vention Center! On Friday, our Closing Luncheon 
speaker will be Cadwell Turnbull, award-winning 
author of The Lesson and No Gods, No Monsters; 
Turnbull lives in Raleigh and teaches at North 
Carolina State University. To register, visit 
nclaonline.org! 
 
The Southeastern Librarian  
Welcomes Melissa Lockaby as 












 Melissa Lockaby, Collection Management 
Librarian and Associate Professor at the Universi-
ty of North Georgia, has 10 years of combined ex-
perience in public and academic libraries. Starting 
in Human Resources and migrating to HR Sys-
tems and Database Management, she decided to 
make a career change and ultimately found her 
home in libraries.  Managing collection budgets, 
working with eResource vendors, and keeping up 
with new book releases keeps her busy at the li-
brary, but she’s also had the opportunity to write 
book reviews for Library Journal, City Book Re-
view, and NetGalley.  In her spare time, she loves 
cooking, has a love/hate relationship with exercis-
ing, and reads a little bit of everything (horror is 
her guilty pleasure, though).  Melissa is thrilled to 
be SELn’s Book Review Editor and looks forward 
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ALABAMA LIBRARY ASSOCIATION 
(ALLA) 
Call for Articles for The Alabama        
Librarian 
 The Alabama Librarian is seeking arti-
cles relevant to librarianship in Alabama. The Ala-
bama Library Association’s peer-reviewed journal 
publishes scholarly articles biannually in an open 
access format.  
Guidelines for Submission:  
 The following content will be considered for 
publication: academic articles, book reviews, 
and software reviews. 
 All manuscripts must be submitted to      
thealabamalibrarian@gmail.com as attach-
ment to an email, preferably in MS Word.  
 Manuscripts must be written in APA style (7th 
ed.) and include an abstract and keywords. 
 Although longer or shorter works may be con-
sidered, 2,000- to 5,000-word manuscripts 
are preferred. 
 The name, position, and professional email 
address of the author should appear in the 
bottom left-hand corner of a separate title 
page. The author's name should not appear 
anywhere else in the document. 
 Submissions will undergo a double blind peer 
review process. 
 Photographs and other images relevant to the 
submission will be accepted for consideration 
but cannot be returned. Digital images are 
preferred. 
 No other publisher should be simultaneously 
considering a manuscript submitted to The 
Alabama Librarian. 
 If the manuscript includes analyses of survey 
results, please acknowledge approval by the 
appropriate Institutional Review Board either 
through direct reference in the manuscript or 
acknowledgement as part of the manuscript 
submission. 
 Upon receipt, manuscripts will be acknowl-
edged by the Editor-in-Chief, who will then 
assign manuscripts to two reviewers. The re-
viewers who receive the manuscript will have 
no direct information on the author or the 
author's affiliation. Following the review, a 
decision will be communicated to the writer. 
 Upon acceptance, publication can be expected 
within six months.  
 
UNIVERSITY OF SOUTH ALABAMA 
Webb publishes second book, Such a 
Woman: The Life of  Octavia Walton 
LeVert 
 Paula Lenor Webb,  
SELA member and librarian at 
the University of South Ala-
bama, has published her sec-
ond book, Such a Woman: The 
Life of Octavia Walton LeVert. 
The book tells the story of 
LeVert through her journals 
and letters. Webb’s first book Mobile Under Siege: 
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ARKANSAS LIBRARY ASSOCATION 
(ArLA) 
ArLA Virtual Conference to be held   
October 12th-15th 
 The virtual conference is October 12-15, 
2021. Registration is open until September 15, 
2021. 
Fees: ArLA members: $75, Non-members: $100, 









GEORGIA LIBRARY ASSOCIATION 
(GLA) 
Mark your calendars for the 2021  
Georgia Libraries Conference 
 This virtual conference will be held on   
October 6-8 with some in-person viewing parties 
for the keynote.  












MISSISSIPPI LIBRARY ASSOCATION 
(MLA) 
MLA Annual Conference Accepting 
Program Proposals  
 The MLA Annual Conference is once 
again going virtual this year. The dates for the 
Conference are October 12 -14, 2021.  
 The theme is LIBRARIES ON HOLD. 
The pandemic has certainly put a hold on 
plans we as individuals and as Libraries 
might have made over the last year. The last 
year has been one of innovation as Libraries 
had to collaborate in a socially-distant man-
ner and create new ways of reaching patrons. 
What worked at your Library?  What did-
n’t? What are some of the first things you 
would like to do at your Library when every-
thing is “normal” again? Many Libraries have 
returned to a sense of normalcy. Others are 
currently in that process. We want to hear all 
about it. Proposals are due by August 13, 
2021.   
     
 UNIVERSITY OF NORTH CAROLINA 
GREENSBORO 
UNC Greensboro’s University Libraries  
Announces Faculty and Staff Award 
Winners 
 UNC Greensboro’s University Libraries 
celebrated its faculty and staff on April 6 as part 
of National Library Workers Day and National 
Library Week, and presented its 2021 awards. It is 
a day where faculty and staff are thanked for all 
they do throughout the year for students, faculty, 
staff, and the community at large.   
 Each year, faculty and staff are honored in 
different categories, such as advancing strategic 
initiatives for equity, diversity, and inclusion; 
providing excellent service to patrons; going above 
and beyond the mission of the University Librar-






















Do you have news to share about 
your library or state?  
Send it to us! 
 
Please send all news items to the Editor,  
Ashley S. Dees, at aesorey@olemiss.edu. 
and instruction; and publishing an impressive re-
search project.  
Award Recipients:  
 Acquisitions Specialist Technician Anne Ow-
ens received the Staff Excellence Award. 
 Interlibrary Loan Lender Chanda Jackson was 
honored with the Staff Equity-Diversity-
Inclusion Award. 
 Processing Archivist Patrick Dollar was 
acknowledged with the Martha Ransley Staff 
Service Award. 
 Diversity Resident Librarian Deborah Yun 
Caldwell was presented with the Faculty Equi-
ty-Diversity-Inclusion Award.  
 Information Literacy Coordinator and Associ-
ate Professor Jenny Dale won the Faculty 
Teaching Award. 
 Visual Art and Humanities Librarian and As-
sistant Professor Maggie Murphy was award-










Exhibit showcases student work in 
bringing digital literacy to rural Nepal 
 The University Libraries newest virtu-
al exhibit, "Ut Prosim Beyond Boundaries: 
Global Outreach During the Pandemic," 
shows how an online service-learning tech-
nical writing class served rural communities 
in Nepal during the COVID-19 pandemic. In-
side this exhibit, visitors will discover the 
steps students took to enhance digital literacy 
in Nepal in collaboration with international 
grassroots-level organization, Code for Nepal. 
This exhibit reveals the experiences and work 
produced by the students, including student 
reflections on international service learning 










CABELL COUNTY PUBLIC LIBRARY 
Cabell County Public Library Named 
National Medal Winner  
 “Throughout the COVID-19 pandemic, the 
Cabell County Public Library continued to provide 
West Virginians with quality broadband access 
through hotspots that allowed those studying and 
working at home to keep up as schools, business-
es, and healthcare went virtual. Because of these 
innovative efforts, I nominated the Cabell County 
Public Library for this award, and I am thrilled 
they have been selected for their incredible service 
to their community,” said Senator Manchin. 
“Congratulations to the Cabell County Public Li-
brary on being selected for the highest national 
honor for libraries, this recognition is well de-
served.”  
 




















































David Owens  
dowens@cabell.lib.wv.us 
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